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Scott Davidson

ICI Plans to Recycle Tights

This article takenwas 17 ,
1990). The and

are

Fibres
ICI

The plan is to test hosiery 
banks within strict geographi­
cal confines in the UK as part

as a poor environmentalist. 
The banks would operate in a 
similar way to existing bottle 
banks, when consumers 
dump bottles in a bank. 
These are later picked up and 
taken on for re-processmg.

The fibres division has now 
got an in-house Green team 
in place to monitor ICI devel­
opments in relation to the 
environment, whilst the 
chemicals division has re­
cently committed £5m to 
developing a new waterbed 
plant to clean up effluent.

However, not all companies 
are convinced that British 
consumers are concerned 
enough with the environ­
ment to go out of their way 
for environmentally-sound 
products, as Martin Taylor, 
managing director of Court- 
aulds Textiles explained re­
cently. '1 don't believe that 
the British consumer is inter­
ested in environmental cloth­
ing nor that they wilj^ay for

from Fashion Weekly (September 
article discusses the plans that ICI (Chemical
have to launch a hosiery bank. Scott Davidson, 

that thousands of pairs of tights 
recycled.

Plant) have to
Managing Director, says 

placed in the bin every day that could be

recycle 
*igbts

By Karen Falconer 
j lam-. > limited trials of ho§?' —
I J

to 1CI .Fibrefe :̂ 
managing director and presi­
dent of the British Textile 
Confederation, Scott David-

I son, thousands of pairs of
I stockings and tights are 
| placed in the bin each day 
I when they could easily be 
| recycled.

lherag and bone man is 
part of British history,” he 
says, "so why aren’t we doing 
anything about recycling 
nylons or putting old suits 
into textile banks?

"Ladies tights could be 
recycled ana go back to 
where they started from. 
Reprocessing would obvi­
ously knock the edge off our could rectify the balance."

i growth but if you combine it 
with an increase in clothing
engineering, such as produc-  
ing clothes for energy saving of the company's determined

ICI plans to
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INTRODUCTION

Green Campaigning: Why?

"The

whether in terms of waste,for a better environment.The
noise.or
events

emergedment
1953 ,Amer i caI n an

tomovement
tua1s,
drugs, sex

final half , that1980s. thetheIn was
interest to

and Ime
these matters.

1 ] Rodd i ck,Anita
Sussex i ni n

thei n
through the med i a.Then .page

of theI became aware
and the

page

Ireland in the early 1980si nThe arrival of the
enab 1ed me

thean ima1s i nout on

an imals used i n The animalswere
f unct i onsmain fortwo

raw
are

1

during 
env i ronmenta1

year 
death

Br i ghton, 
cosmet i c

"underground"
Consisting of writers and intellec- 

and establishment using peace,

[Append i x 
opened

newspapers.
Greenpeace

testing
2) .

the first Body Shop 
1976) mainly against animal 
(see Illustrations 2 and 3,

pressure organisation 
campaigning they did to protect 
4. page 4).

the Campaign for Nuclear Disarmament (CND) 
and protests, to challenge the establish- 

in Germany, Holland and Britain in the late 1950s. 
after the Korean war ended in

began to emerge.
they rejected authority

and mysticism as the only means of protest.

f ight 
pollution
and different

Body Shop
to learn of the ongoing experiments and tests carried 

cosmetic industry. For example, every 
the cosmetics industry is responsible for the suffering and 
of thousands of animals. In 1986 in Britain alone, 16.000

[Appendix 2] 
the environment (see Illustration

have built up a
My very first gatherings 

(f ounded by 
East

espec i a 11y 
issues have been of great 
considerable amount of information on

Green Momentum is building up and this is probably the most 
profound transformation in our way of life since 1945."’

were from the Body Shop

concerns and

some form of testing. me animals serve 
the mainstream cosmetic industry: they 

provide raw ingredients for formulations and perfumes, and they 
submitted to laboratory testing in the names of innovation

i ndust ry
both on television and in the



?■

11lustrat ions 2 & 3
Body Shop Leaflets

2

Animal testing 
and cosmetics

THE BODY SHOP 
APPROACH

U N N E C E S S A R Y 
R E J E C T E I) B Y TH E BO DY S HO l>

i!i
A®,:

These leaflets are available 
in all the Body Shops as part 
of their ongoing campaign 
against animal testing for 
cosmetics. Because the Body 
Shop do not advertise in 
magazines, etc. information 
about The Body Shop can only 
be obtained inside the shop.

si
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human safety.and are
to i r r i -measure
tat ion.

c rue 1 As we 11wrong.
on

i t

i s reason? Nor ,"The not , they can they talk?can
But . can

through Greenpeace.Then , the international env i ronmenta1
which started i n Britain in 1971 and maintainsgroup

independence from all political parties anywhere in the
became of theworld, aware

Industrialg1oba1ly.
the commerc ial hunting of wildlife and marine life.f orests, our

the pump i ng of rad i oact i ve d i scharges into the Irish Sea from
the nuc1 ear plant Sellafield and theat testing of nuclear

i n the of some of the terribleweapons
damage being caused the env i ronment. Thisto
earth at
extinction. Greenpeace began
form of i nto nuclear testa voyage a zone.
d i s rupted at Amchutka in the Aleutian Islandsand today the site
i s they have received lot ofbird S i nee then ,sanctuary.a a

in the pressand have been
i ssues. For example,their

i n 1986 volunteers
the Sellafield.at
rad i oact i ve
1 ife

1 otnews coverage a
of public attention.

While
to area ,
to contact other environmental groups in Britain.

3

Greenpeace 
nuc1 ear pipes pump 

the marine

i ng 
service.

pressure
complete

I

The three main

quest ion
they suffer?”

pub 1i c i ty 
for

Greenpeace 
c reati ng

is putting the 
risk and many species of animals and plants are facing 

their first protest in 1971, in the

daring approach to environmental 
attempted to block

has fought 
principles why

atmosphere are examples

energy plant
discharge into the Irish Sea, threatening 

and affecting human lives.
volunteers received

The test was

at first the Body Shop and Greenpeace were my only outlets 
information in this area, it was through these that I started

types of tests carried out 
levels of toxicity and to look for eye and skin

The Body Shop has always felt that these tests were 
and unnecessary.

all products being natural and running
with

headlined on television and

environmental damage being caused
pollution, the destruction of the rain

as the Body Shop insist- 
a complete refill 

all containers and packaging being biodegradable, 
against animal testing and this is one of the main 
it began to trade.

This action taken by 
on telev i s i on .

the pipes at
These



Illustration No 4 - Greenpeace

This

4

leaflet published by Greenpeace in 1981 discussing the 
work that they do and what they have achieved.

Greenpeace is an international environmental pressure 
oroup winch maintains complete independence from 
all political parties anywhere in the world.

icW-nls io end the dumping 
Wh Sea. ® 'Forced an end 
<i«-a;teln tire North Sea. US

» ■, I

9 
Bl

REENPEACE STANDS FOR A 
SAFE AND NUCLEAR-FREE 
WORLD • FRESH AIR • CLEAN 
WATER • THE PROTECTION 

OF WILDLIFE AND THEIR HABITATS 
Greenpeace has: Stopped French testing of nuclear 
weapons in the atmosphere, (d Helped bring an end to 
legalised commercial whaling.' j Prevented baby seals 
being killed Ln Newfoundland and the Orkney isles. 
Fought a long campaign against radioactive discharges

r" ■........ '

i s a

........
t'f'f: nU'^'.rliQ.- , - ■ U» UiC auiUl OCd. UO

.. . .. bSuieiranean.I Slopped the 
al sea- i Worked to 

dolphins round the UK 
(Yosrlsnp. is< njsyata the government to spend 

lih's beaches and £G00m clean- 
from coal-fired power stations.

■
B'i—

j vtLit IXf.W*
■ cbristbr.e. fs? <rt-;r;>

£2iBm cleaningf
I ; ing aerisd disclta.,----- -  —----- ----------------
■ Reported on the scandal of Imports of endangered 

species products into the EEC.



first 3] ( seeI
6) , 1971 and one of thealso i nset up

The i rUK.1ead i ng the wildlifei ngroups
in the 1970s sale of furs fromin bansresulted
tigers, In

the
the sale of 1982.ban on

the i tto ozone was
1987 that wo r1dw i depoliticiansnot

have to cut downwou 1 d
CFCs ( chlorofluerocarbons) chemicals which are foundCFCs. are

refrigerators, foam packaging and,cleaning solvents. outs idein
of CFCs.aerosols the biggest TheseAmer i ca , are

when re 1 eased into the atmosphere.chemicals. can
They eventually break down to releasehundredthan years.a

which the mo 1 ecu 1es. It i schlorine thiseats ozoneup
that has shocked scientists worldwide at the size ofprocedure

(Ini n the 1ayer. 1987 hole the size of theholethe ozone a
States appeared above Antarctica.) The hole in theUnited ozone

harmful ultraviolet radiation1 ayer i nc reases t oour exposure
lifefrom the

FOE also well-known for their recycling campaigns. In 1971are
they hit the headlines when they dumped thousands of non-return­
able bott1es on

d i f f erent in putting direct pressuremany onmeasures
and encouraging retailers to reduce today’s appallingly wasteful
pac kag i ng .

"One of the least attractive by-products of consumer
age of unprecedented waste.i s that live i n Weanwe

bef orerubb i sh than i n this hi story ofmore ever
man k i nd.

"One of the basic 1 aws of i s thatnature
d i sappears when it's thrown and this i s

experience today."we

5

society
produce

protect 
until

page
env i ronmental

cheetahs and leopards.
Act and forced through it

nothing actually 
what lies at theaway, 

root of many environmental problems

the doorstep of Schweppes, and they have taken
i ndustry

campa i gns
endangered

Endangered Species

approached Friends of the Earth (FOE) [Appendix 
Illustrat ion 5.

last for more

our modern

single use

1976 FOE promoted 
a European-wide

sun and threatens all

all whale products in 1982. Their campaign 
layer started in the mid-1970s but

decided that they
on and finally ban. by 1997, the use of

on earth .

on the



11.lustration No 5

Friends of the Earth

was

6

This leaflet was published by FOE in 1987 to inform the public 
of their aims and how people can help them with their campaigns.

■



to understand this.We
at

a

i nmanuf acturerst i ona1
alone,

2.6 million tonnes,
the cost to the environ-f or

ment a
a

allandcosmet i cs
i terns

andoffice
floodcontinue to

i sIt
our

land and our
hazard.

theirof use
give offstyrof oamas

gases.

Then FOE
t i on i n

( seetrade I 11ust rat i on
devoted
the

att i tude
which ensures

as
( see
cold truth of the

more
ThisYork. are

ofi ndustry. so

7

plastic .
harmf u1

through 
f ounded

way , 
dep riving

Linda McCartney 
in bringing the 
Their billboard

they
i t

d i sposab1e 
various

soc i ety's
of opinion 
acceptable. 
donated

posters
11) have

consumer
reached

packag i ng.
of such

for carrier bags began 
was the largest tradi- 
Britain, foresaw the

product ion. 
such

page
fur trade

const i tut i ng 
chocolates and

highly 
back in

an environmental

only have to think of plastic to understand this. There are 
least 30 different types of plastic currently being used in a 

variety of applications. ranging from building materials to 
drink bottles and carrier bags. The proliferation of plastic, 

processed petroleum-based product, 
the 1960s when Coloroll, which

shopping bag 
revo1ut i on.

has resulted in plastics 
Over-packaged goods like 

luxury gifts, plus the many 
that exist, for example, plastic carrier bags, 

catering equipment, bathroom utensils, etc. 
the market, automatically becoming permanent 

this garbage that will continue to clutter up 
landscape. releasing toxins into the water and 

poisoning our air, thus becoming
Some plastics cause toxic pollution during all stages 

and. when disposed of, some forms of 
and vinyl, constantly

garbage.
and defile

the total usage 
of which 36% was used specifically 

Over the past decade, 
prolific consumption 

fifth of all our waste.

no longer
to the services

I heard about Lynx [Appendix 4], an organisa- 
Britain in 1985 dedicated to ending the fur 

6, page 8). It is now an organisation 
solely to the protection of fur-bearing animals, both in 

wild and in captivity. Lynx is dedicated to changing 
towards fur and aims to create a new climate 

that wearing fur garments is 
Its sophisticated campaigning, due 

by sympathisers such as David Bailey and 
Illustration 7, page 10), have succeeded

In 1988 in Britain

to the public.
and films for cinema screening (see Illustration 8, page 

been more than effective in Britain and also in New 
striking at the heart of the fur 

customers for fur products and
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it takes up to 40 dumb animals to makv a fur coat.

Lynx Billboards and Posters

These were
of

Pol lack ,IanandDav i d
andfur to tryconsumers

wearing fur.

8

... .

Bailey 
of

L 
Y
N
X

I I
■■

t
S

y

i

But only one to wear it.

LY N X
If you don't want aninuLgassrd.ck<tnxutcd,trappedcM'.trangkd,donttxiyafurcoat . ' ,

' would you like your fun madam? 
xJ. traooed rw rkwt-mri I*"

T

SMi
- Zv.-.-W, iJSLlCtfJ t81

■
ills

■ 

l®B||S 
|.......... ......

ii
il

posters were designed to inform the public 
cold and harsh truth of the fur trade. With the help of 

these posters were aimed at the 
change their attitude towards

soph i st icated
the



animals killed for theirthe number of
of 1990,fur .
fur

I nto the
found that

the74%
ban on

killto
i nfor

fur over
wide were

skins.huntedand
mink.i nclude beaver.industryfur

badgerfox , racoon.
thea imed at consumer

battle thathas beenretailers, a
13) and has111 ust rat ion 10 .

aga i nst

i nter-related.and an ima1s. We are
betweenexists us .

9

"Peop 1 e 
comp lex 
mutual

dramat i ca1ly
In

Lynx 
trade,

any
because

closing
beg inning 

forsurvey 
of

page 
the female fur-wearer.

prove
Lynx by
adult population thought there should be 

trapp i ng
an ima1s

previous years,
20 million

page
Species taken by the 

coyote, muskrat, wolf. lynx. 
The Lynx campaign, which is 

than the suppliers and 
everyone could join in (see 

provoked anger especially

reduc i ng 
February 

down their

relationship 
support. Yet animals are abused every day 
•• 5

fur-bearing animals world­
trapped (see Illustration 9, page 12) 

wild for their

A long-standing and
It is often one of

each year 
systemat i ca11y 
in the

in a variety

Harrods announced that they were 
department, which is the result of and 

success of the Lynx campaign.
Research Surveys of Great Britain

1990 a

of ways.

and squ i rre1.
of fur rather

a complete 
animals for their fur and 71% thought it wrong 

for their fur. This result was good news 
to meet the demand of the



Poor bitch.Rich bitch.

LYNX

- McCartney Poster for LynxIllustration No 7

were

10

J

k trapping supplement

► SWALES MOOR HELL HOLE

► PHIL COOL THROWS UP 

p GOVERNMENT ROGUE 

p HARRODS DRESS CODE 

p LYNX FASHION SHOW 

p LYNX UP IN LIGHTS

JlJ
fe ■.

a new series of posters photo­
posters were displayed

LYNX
MAGAZINE

In autumn of 1989, Lynx released 
graphed by Linda McCartney. These 
throughout Britain.



Lynx Cinema Commercials11 lustration No 8

These
and

1 1

are scenes from cinema commercial directed by David Bailey 
Chris Hartwill. These commercials were shown in Britain and 

in New York during 1989.



TRAPPING

Illustration No 9 - Trapping

This

on

12

SUPPLEMENT

I 
-I

LYNX
MAGAZINE

JI

fl
■■

• v

'■■ ’• ’i' -7'

; . 7f: fe-ft1 li XI <■•-*. tri*; "i . -

_  
:  traps arid b?<tp tn '

The truth and reality, however, are different, much different, for traps are barbaric and 
trapping is ruthless, indeed a device that is designed to catcha wild animal Is certain to inflict 
damage, pain and distress. Unless It grips the creature with sufficient force it will escape.

This document examines the main trapping methods used and examines how they are used 
and what effects they have on the animals they trap. 

All the methods examined here are covered by the Berne Convention and are outlawed 
under that agreement. They should be banned and any furs made from animals caught in 
them oughtto be banned from trade. 

________  
nature and their cruelty many

- on the subject of trapping. Much of
... and to read it one wonders what all the

' ! humane, part of conservation and
one almost expects animals to seek out the .

is the cover of the supplement which was issued with the 
Newsletter in Autumn 1989. The supplement gives details of 

inflicted on the animals by the existing methods of
Lynx 
the pain 
trapp i ng.
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® J if O'

This of the leaflets available with the Lynx Newsletter.
The leaflet shows the T-shirts and Lynx cards that are available 
and also explains how the public can help the Lynx campaign.

11



CHAPTER ONE

"Greater Public Awareness"

i ni nAnti-nuclean campa i gns
1950s. In Britain,latethe

(CND) " Banmen t
with the15) .1 1 . page

to

in the media. Butduced

on env i-attention
i ssues.

The
( see 111ust rat ion 12 .

Women ' s
17) .13 .t i on

the 1980s,
earth's the attent i on ofof the toresources

(certainly i n Western to
the
of havethe we

how weenv i ronment,
need tois an urgent

the world
and rad i at i on. are

theToxics i nrate. seas
birth defects incancers,

fish. an i ma 1s and
and the i mm i n e n t
planetary annihilation.

conti nue up the earth's finite resources (coal.If to usewe
and minerals)meta 1 soil. at the

misuse andsame
p 1 ant(water.

14

"Peop 1 e 
def orestat i on

gas .
t ime ,

page
have brought the exploitations of

eg •
5]

Agency 
and The

resources
then before long the

Invest i gat i on
16)

groups 
pub 1i c 
ronmenta1

pub lie.
1980s.

groups.
[Append i x
Env i ronmental

express
situation and photographs of the marches 

it has been the daring acts 
like Greenpeace and Friends of the Earth that 

and forced governments to take action 
these and other environmental

organ i sed
These peaceful protests provided people 

their dissatisfaction with the political

po1 lute 
life and the air around us).

Network (WEN) [Appendix 
both of which

Collectively.
Env i ronmentalpressure

(ETA) page
6] (see 11 lustra-

opportuni ty 
and social

terr i f y i ng 
resulted in

are putting the earth at risk and that there 
protect our planet.

over are suffering the effects of pollution.
Species are disappearing at a 

atmosphere and seas have 
mutations and

in Britain during
our environment and

genet i c
people. The destruction of the ozone layer 

global warming has pushed us ever nearer to 
•• e

were set up

governments
Europe) and also to a greater section of 

Through these groups, especially in the second half 
learned of man's impact on the natural

at our present rate and. 
the earth's renewable

were repro­
of pressure 
has aroused

Germany. Ho 11 and Britain
the Campaign for Nuclear Disarma- 

the Bomb" marches (see Illustration

emerged



Peace Now (CND)11 lustrat ion No 11

f’eaceful Protest

if

the

movements reject the

15

ii'

Holland and Britain, campaigns
At the same time in America

During the late 1950s in Germany, 
for nuclear disarmament emerged, 
underground movements were emerging with a desire to 
authority and establishment.

3 1171 C-J.TSJ-71

I and Mvwrory jign (riqbti •
I ionredv asKoatad w ih war -
I became with peace



Environmental Investigation AgencyIllustration No 12

-

leaf letThis i s EIA i na

16
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published by EIA in 1987. The leaflet 
discusses the work they do and what they have achieved.

EIA
' ■

.. S ' ■

M;«8r

ENVIRONMENTAL 
INVESTIGATION 
AGENCY

■-

■. X-.-
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Illustration No 13 - The Women’s Environmental Network

■

ISSN

I

leaflet which was published during 1989. It discussesi sThis a
in producing cotton, in dry cleaning fluidsusedchemicalsthe

d i scusses thealsoIt unnecessary amount ofdyes.i nand
lothes that are thrown away every year.c

17

Enimiumul 
Nrfrvri

n
Wi‘;:

Women, Clothing and the 
Environment

they are convincing. Why 
else would we collect up to 
£30 billion worth of unused 
clothing in our wardrobes 
and drawers, as one 
estimate reckons,jmdwith 
Inat collection, why’would we \ 
throw away one million )
tonnes of clothing every '
year? s'

II

.....
i-'vK _ f ~ .. ..

■' ‘ ’ . They are convincing. ’
else would we collect

Prin^d v. t .'crdsd
' W,

rnore-,n onQ yQar •' i 

/ J
•—-u-*-c summer, autumn and winter;

our clothing reflects changing 
weather patterns as well as 
changes in styles, design and 
market influences. One 
season could find pockets “in* 
and short skirts ’out', while a 
year later the opposite 
becomes fashionable. In 
reality, there is little that can be 
substantially changed with the 
clothes we wear. The glitzy 
designer shows prove that 
practicality and durability are 
far more Important than some 
of the bizarre offerings paraded 
in Tokyo, Paris or London each 
season.

We spend an average of 6% 
of our annual income on 
clothing, about £15 billion in 
the UK. The huge amount 
we spend also reflects the 
size of the environmental 
problems connected to the 

■ 'Wjstry. Chemicals Ins si sssa
*.................** Z' ---------------- ---------------------------------------- ’

- £ ve n though we have so much
: -^O^^^^ttlothirig, we are still pushed

too buying mere. In one year 

s^sssexsi
. S:-

„ .,r., 
‘'r ;* /;<■;7 ho 
V !ft^ fronds
- ..M ~ WOjneR

\ trends



is going to breakcont i nueEarth ' s to us
down .

Peacef u1damage. direct action bythe
which, in turn,the

thein
natural

wor 1 d rea1i sethe

to makea ims of
damage;people rea1i se

that such
for theEachnot oneare

the i nbetter .
affect whatand . by can

i sthis new awareness

i n Acrosshas
i ssues

launchedMrs Thatcher i n Britain
and , while to gaini n

least beat tovotes, were
treated more an

i swhere concernera
starting to
damage must stop.

18

peop 1 e 
done .

Europe, 
agenda.

1987

years
organ i sat ions

env i ronmenta1

changing what
Perhaps

throughout
Perhaps 
these

it mi ght 
env i ronmental

have been launched purely 
issues were beginning 

are entering 
global issues 

realising that the

know enough to reverse 
Greenpeace has invoked 

power of public opinion which, in turn, has forced changes 
law to protect wildlife and to stop the pollution of the 
world. It is this kind of action that is finally making 

the damage that is being 
of the principal

seriously in politics.
for the environment

began creeping onto the political 
the ’’Green Cause” Bill

of the 1980s, membership 
increased in Britain

ability to continue supporting
It needn't be like this because we

even more

grip our cultures and people are

Perhaps we 
and

that we

p1anet.
the final

issues are

pressure groups has been 
a part in stopping this 

our control and

we do .

g1oba1 
powerless.
We all inf 1uence

important is that one 
env i ronmental
that we can play 

not beyond 
of us can make changes 

environment in everything we do 
is happening to our 

the reason why. since 
of many environmental 
and Ireland.



CHAPTER TWO

"How Green is Fashion?"

So
af f1uent
our

we
oura new

the"It's intrue were

thanmore
resources.

a
f rom consumer

of

"A

a
use .

If
habi ts, whatconsumer

theand what area

I n Britain. women
wh i ch

i n
are

stages), dry

19

industry 
most?

clothing, 
reflects

By 
exist ,

spend on average 6% of their annual 
amounts to about £15 billion.

pressure 
standing of why 
and requirements."

past 
mu 11 i nat i ona1s.

approach to industry and re-consider our 
changes must take place in the fashion 

of the industry will be affected the

thoughtless
powerf ul 

problems 
lot to

i ndust ry. 
(pesticides 
to cotton

we should take a new

income on

that a

deal can

This huge amount 
the size of the environment problems connected with the 

Chemicals in cotton (see Illustration 14, page 20) 
sprayed on the cotton crops and bleach is added 

during the processing, manufacturing and finishing 
cleaning fluids, finishes and dyes all have a

great deal can be done about waste by not creating it in the 
first place. By buying wisely and consuming wisely, but once 
the waste does exist, a great many useful things can be done 
with recycling - putting waste back into productive "■=“ "s

what can we do, and what changes must we make in our existing 
lifestyles, to interlock with campaigning to safeguard 

environment? If pollution from industry and over-packaged 
goods and disposable items continue to flood the market, automa­
tically becoming permanent garbage, does this suggest that 
take a new approach to industry and change our methods of 
packaging goods and re-consider our consumer habits?

lot of problems were caused by 
They are extremely powerful, some 

governments, and many of our huge technical 
would only be solved through their resources. There is 

suggest that they will move in the green direction, 
and legislation. The fundamental under­

companies exist is to meet people's real needs



Illustration No 14 - The Women’s Environmental Network

leafletThis
ItNetwork.

bleach invoIvesThe
chemicals. our
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tampons.
produces 
health and to the environment.

was published in 1989 by the Women's Environmental 
discusses the use of bleach in paper, nappies and 

the use of chlorine (gas which 
including dioxin) which poses a risk to
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pub lie's
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price.
chemicals

problem 
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shapes 
changes

clothing 
and

given to the consequences which may result 
various

doorstep does suggest that fashion 
a natural affair.

appropriate colour and fabrics, 
have

less and produce 
thereby

one year 
alone.

fashion industry
The idea of recycling and the
the life

clothing

spent
advert i sements
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out styles of clothing to suit these weather

greater 
and politicians’ 

have to be more of

peop1e’s 
clothing is thrown away every 

(see 111us-

many 
production. "

in pl ay ing with fashion and ecology because 
out of fashion like fashion."’0

people are pushed into buying more
22). The conservationists, environmentalists

have meant that in Britain a

dictating new

span of clothes to 
excess might not appear to 
response be during an era when 

is catching on?
in time.

issues on

groups stress the need to consume
also emphasise the need to recycle and reuse, 

the strain on natural and man-made
concern for environmental

consumers slaves to

process i ng
and wood pulp to make synthetic fibres and rayon, 
industry spends millions persuading women and men 

fashion rends, and values inpurchas i ng
1990) C8A

coverage 
the and



Illustration No 15 The Heat of the Moment
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(February 1991, page 87). 
is typical of

■wki

Advertisement taken from Elie Magazine
The quality of the photography and the use of text 
fashion advertising today.
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(most count r i es and Amer i ca) ,West the
used . The i rof are

i n

and

theirThe to
of

( see
of this vast economicf acets

involvesi t people andaccount, more

23

you 
week

public also has a role 
demand

is steady 
of human

European 
man-made

to pressurise and to monitor, 
the chain of events in motion.

aerospace
all been made

every
civil

acceptance 
dependab i1i ty. 

Illustrat ion 17,

products
i nc reas i ng 

activity, 
and

every 
e i ther

key 
comb i nat i on
strength
when all

or man-made products, 
clothing, furnishings and other 
adverse environmental impact, 
from various manufacturing pro-

commercially viable. The point is that if 
environmentally friendly products this 

going in the right direction."11

lies in a remarkable 
versatility, performance and 

page 25). It has been found that 
industry are taken into 

more money than any other

appare1, 
mixed with

furnishings. 
The more advanced a

products
produc i ng 

than last, then you are

as they are used 
Medical and surgical 

computers, aerospace and 
transport have

through the use of man-made fibres

or a

and success

day , 
products, 
in everyday 
extensively 
country is 
greater 
importance 
virtually 
products, 
commun ications,

gives us the clout to stipulate 
conditions factories, going all the way back to the

products.
collectively.

and the energy required to mass produce products to meet 
demands. is responsible for heavy pollution in our 

the air and unnecessarily uses up the earth's supply

prov i de 
expand. That.

changes and 
cotton growers."12

person comes into contact with various textile 
natural or man-made.

percentage 
to society 

sphere 
eng i neer i ng 

agriculture and 
possible and have improved 
(see Illustration 16, page 24).



11lustrat i on 16

Better Living with Man-Made 
F i bres

These pictures were taken from 
the British Man-Made Fibres 
Federation catalogue published 
in the late 1980s. The cata­
logue explains the essential 
role of man-made fibres in 
everyday living. Man-made 
fibres are used in everyday 
apparel, engineering, 
space travel .

IV rf an-madr fdiirs air ai vita! a ' 
XVJL pan in -inn living asranot | 
aircraft The*r are used i’lesri* das I
apparel,m|«<4ecu*rcl'ahii:g. in home I 
textiles and famishing*, in |
flo.ircovering*. in mrdiral anil iurgir.ll I 
products. in surface lrant|»rt, I
arrmpai r, ships, cnrntnuniraiion, I
computer*, cables and roper, civil I
engineering. agriculture - virtually I
every sphi-rr ofhuman activity Their 1
imporunrr to society it steadily 
increasing Sparr travel, (or eiamyfr. 
would not hair Ixen possible wilhcul 
man-made fibre* Vie of man-nude 
fibre* has facilitated rhe science <J 
hydmponici - griming plants without 
toil TTie human environment is kept 
cleaner by man-made fibre filters 
Motorways are constructed on I 
foundations incorporating man-made / 
fibres and soon. <

Today almost half of all i 
med throughout the world air nun- 
marie Hr more adsaiwedtUmunin 
the grrarrr lb- percentage of their use 
Thnnrgh.«n Western f imqw man 
made f firn nw.rmuie rgpi, „f j!( 
employed in (hr irsuirindustry 
In the I K the prnmiacr has already 
rrarhrd 70%



Illustration 17 - Lycra

Now

v.

I.YCRA in hosiery owes its popularity to const® recognition of improved comfort, wrinkle
free fit, as well as a luxuriously smooth and soft feel.

These

and

reason

25

BB

Skistyle with 
LYCRA* 
makes 

fashion 
headlines all 
winter long

...LYCRA ADDS LIFE TO CLOTHES
■ .. B ■'

■

'... , e in i.'iiiejvii dotbes mid fashion wear adds freedom of movement, extra comfort an
; ;d<wt drape It also improves the quality of knitted and woven fabrics as it prevents baggi 

jud accek-iates wrinkle recovery.

upon o time all skiwear 
meant was a pair of overalls.

• with LYCRA, skiwear is multistyle 
•> 1 and multipurpose.

Wi-h LYCRA, slofyle begin-, . ........... c
WW» '» >o the slopes, from oly ro sport.
WK ''J'*'/. bu’worm leaks, *t!h s’re-ch co-’cr' c-3 

fc' -i -_-J

* . ■ -J&«gS

photographs were taken from a booklet published by Du Pont 
in the late 1980s. The photographs show the versatility, 
strength and performance of Lycra in clothing today. It is for 
this reason that Lycra, since 1963, has dominated the foundation 
garment market.
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Body
Clothing
necessary

Be 1f o rt

helpful,
came f rom,

any , 
and

i nvest i gate 
s i tuat ions

i ndust ry 
the oldest.

to respond.
Internat i ona1

organisation existing solely 
fashion industry in its broadest

pressure 
and

scope
largest in the world.

very
I nd i v i dua1

my 
help 
Friends

groups
Women’s Environmental Network.

help
Br i ghton 
and

Shop .
Industry 
advice.

produced 
product i on.

des i gners
of the publi c 

research and

developments occurring
technology, it is becoming increasingly 

the difference between some natural and man­

international (plastics).
manufacturers such

Design Council (Haymarket, London) and British
Association have been very helpful and gave me

Many large companies, for example Du Pont.
did respond to enquiries.

as Courtaulds, well perhaps did not
The British Man-Made Fibres Federa-

in different ways.

prompted me 
to find out

over 60 billion pounds per annum of 
and each year 

the

& Spencers and BHS.
for example, lou Taylor, Head of Art and Design, 

Polytechnic, Elizabeth McCrum from the Ulster Museum, 
the staff in the Department of Textile Furnishings and Dress 

the Victorian' & Albert Museum, who duly replied to my letters 
advised me on what areas to research. I have obtained a

sees an

is no association or

industry.
textile science

of this vast industry 
would give

I was also interested in finding out what changes, 
manufacturers (from raw materials to the finished product) 

making to accommodate the recent ecological 
18 and 19, page 27). Most 

has been obtained through the 
such as Greenpeace.

The
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The Colour of Money
( a)

27

Ecology is in. 
Conservation is 

catching on.
But is the 

fashion 
industry's 

^sponse to the 
tew mood just 
green veneer? 

Claire Haggard 
reports. |

(b) The Colour of Money discussed 
how British designers in 1989 
were interpreting environmental 
issues into their work.

It
ssa, «Bl

Bl am ;

Dress to Kill was an article 
featured in Green Magazine 
(April 1990). The article 
discussed the pros and cons 
man-made and natural fabrics. 
It also discussed energy con­
sumption in producing these 
fabrics and chemicals used in 
dye. and different finishings.
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eas i1y
env i ronmenta1

groups.
Journal,

obtained through environmental 
variety of magazines, eg.

Design Weekly. Fashion Weekly, Elie, Marie 
show how designers have and are responding 

issues, but seldom discuss or dig below the 
While information on such matters is

only accessible after much 
enquiry, environmental pressure groups and organisations such 
Lynx have provided me with most of my information. The research 
carried out and the information published by these pressure 
groups and organisations is not aimed directly at the fashion 
industry. but some of the findings suggest that different areas 
of the industry are misusing and polluting the earth's renewable 

(water, plant life and the air around us).

pressure
Des i gners’

Vogue, 
" green" 
of the



CHAPTER THREE

The Industry

The trade" since the Industrial Revolution has been notor-rag
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process i ng 
reclaimed

liquid to be released and it lowers energy requirements by 
reducing the amounts needed in drying fabrics.

working 
days a week.

To aid reducing water 
installed costly water purifica- 
turned to alternative methods of

methods have reduced noise considerably.
has received considerable attention

and working conditions 
to the Industrial Revolution.

poses
other textile products.

was opened by Princess 
in Langham Place.

problem in the
Weav i ng

1 ooms,

children as young
1906

They have also 
and foam

have improved immensely since then, 
about who makes most of

pollution.
t i on equ i pment.

(so 1 vents

In many 
hours.

moves against
Campa i gn
Daily

as we all need

water pollution have long been a 
particularly in fabric manufacturing.
notorious for their loud sounds

techno 1ogy) .
and work effectively in several finishing and process­

operations. Forms are designed to require a limited amount 
liquid, which is mixed with air. This reduces the amount of

our textile products and 
in, especially in developing 

a problem for consumers

to do so.

not uncommon and work continued

over the

but we still

"sweating" were begun.
by J J Mallon and 

News .

long
first strong 

News Anti-Sweating
editors of The
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product comprising a 
patterned and highly 

rightly

as a
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at lower temperatures and. 
absorb dye lots to total absorption. 

Today, the dye industry for food.
now one of the largest chemical industries 

Germany and Britain dominating 
While most people now are aware of 

in the cosmetics industry, 
industry also uses animals for i range of experimental 

Anima1-tested bleaches, dyes and pesticides re still 
requi red during the production and processing of wool, 
synthet i cs.

in dyes and are 
we 1 1

every year.
but gives

Pattern printed textiles 
single lots of dye can

result of multi-coloured printing is 
useless grey sludge. But our passion 
coloured clothing will continue and

synthetics win out over cotton

also cause

groups.
linked with causing asthma and skin 

as rivers frequently running red or purple 
in fashion. Dyeworks discharge to sewage 

wherever possible, but colour cannot always be 
the National Rivers Authority in Britain 

is not just an aesthetic problem. Dyes prevent 
river plant life and so disrupt the food chain, 

discharges from dye plants are neutralised 
acid. Greenpeace estimates that around 43,800 

acid enter the River Tees

they
ac ry1i c
reduc i ng
and textiles is

to textile production, 
the problem.

because. although
exhaust i on , the

energy
be dyed 
f i bres

su1phur i c
all

filtering
and

reach i ng 
highly

with

in some other way are used but 
by governments and by 
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CHAPTER FOUR

Fashion determines forThe
consumers

i si t are
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wear

20 ,( see that
also
see
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at i ng 
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present
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11 lustrat i on

product i on,
Cotton

in popularity and 
in the UK.

acreage 
using 
tonnes

impact of fashion 
what

star i ng
if their new outfit

For example.
fur due to

page 
to make people read the 

is Costing the Earth, literally.

is felled to grow 
but

gentle on 
the third

has hardly increased as yields per acre have 
modern chemi cal-dependent farming techniques.
of pesticides are used on Egypt’s cotton crop 
Sudan.

a biodegradable 
environment. Cotton is an

many
nt ly
to consider

cannot be ignored.
is bought, when it is bought and how freque- 

replaced. As of recently, more people are beginning 
the moral and political principles when choosing 

many people now find it unacceptable to 
the growing success of the Lynx campaign 

32). It is this principle that is 
labels on their clothes to

is growing 
the most popular fabric among consumers 
fabric. a renewable

every year, 
run-off from irrigated cotton fields is containin' 

drinking water. destroying natural life with substances 
methyl parathion. classed by the World Health Organisa- 

as an extremely hazardous pesticide. During the production 
the fossil fuel used in the machines for planting, 

spraying, fertilising and picking causes further pollution. 
Cotton fibres have to be further treated, which usually involves

Natural or Man-Made Fabrics?

product, it appears to be 
important cash crop for 

and occupies 5% of the world's productive land.
production of this thirsty crop ruins the soil. In Russia, 
Arel Sea is in danger of drying up as a result of 

and in Brazil rain forest
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Illustration 20
The Public Against Killing Animals for their Fur

Seven out of ten 
people in Britain say it’s 

wrong to kill animals
is

per cent of the adult 
> for their fur, and 71

* A survey for LYNX by Research Surveys of Great Britain found that 74 
population thought there shoo'd be a complete ban on trapping animals 
Per cent thought it wrong to kill any anima's for their fur

any

leaflet was issued with the Lynx Newsletter during 1990. A 
survey was carried out in Britain during 1989 which showed that 
71% of the adult population thought it was wrong to kill 
animals for their fur.
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liquid 
controls could change this.
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strengthening 
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f1ame-proof ed. 
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rep 1aced
place in water 

waterways.
in dye baths,

for each

Peroxide has largely replaced harmful 
but foam generated from detergents 

During the finishing stages of 
cotton, the formaldehyde-based 

Used to g, 
easy-caxe 
and is a

great deal of concern.
crease-resistant and

companies discharge straight 
processing method is applied to 
about 50,000 litres of waste

1inen. wood pulp, 
petroleum and the by-products of coal. The twentieth century 
the addition, for the first time, of new fibres and fabrics.

argues that sheep 
currently involves excessive cruelty.

cut and distressed during shearing, 
to "mulesing". This involves slicing off the 
tail area to prevent blow-fly maggot infestation 

Further consideration when wearing wool is the 
used as a moth-proofing agent in wool pro­
Permethrin is an organo-ch1 orine pesticide 

toxic chemicals. The reaction

damp 
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cessing industries, 
which

extracts
The twentieth
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yarn 
of colour application.

produced
plus such 

heat. acids.

nature but from the chemistry laboratory.
strong desire and need for new and different fabrics for 
apparel and other related goods has led to new developments 

fabric and yarn structures. as well as in finishes and
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in turn, causes dioxin and

comfort and drape to clothing.
superior quality through advanced technology into

they can 
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In 1988-89. their

a man-made elastic
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could be our natural enemy. The first man-made

an environmental disaster.
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reality was rayon (then known as artificial 

appeared commercially in 
is Britain’s

pulp from the eucalyptus
Courtaulds have their own eucalyptus plantation 

this has caused severe soil degradation as the trees extract 
they contribute, produce toxins and their 

deplete ground water supplies which can interfere 
Outside of

Unlike most other synthetic 
a renewable resource using 
(see Illustration 21,

crop 
eucalyptus are regarded as 

made from eucalyptus trees, 
stages of production, 
organo-ch1 orine pollution. Rayon is also made from trees 
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Illustration No 21 - Designed by Nature
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still contain formaldehyde and, 

gradually breaks down during the life of the 
releases traces of gas continuously.

tights
the UK

consumes a

According 
synthetic fibres 

barrels of oil

treated with a

do so .

our synthetic fibres and man-made fabrics are made from 
base. According to estimated global oil consumption 

for around 23.000 of the 57

is working on developing 
polyesters but some won't decompose.

fibres giant, have announced plans to recycle 
launch limited trials of hosiery banks in 
Accord i ng 
British

ironing, colder water for washing and less time 
Their desirable properties and easy-care virtues 

shrinkage, pleat and crease retention and 
have provided the base for their penetration 
phase of 

f abr i cs

we consume every day. 
cleanly it is produced, 

has in limited supply, 
themselves are recyclable.

polyester and acrylics give 
the fibres warm against the skin, 

with allergies and asthma. Synthetics may be 
to care for than cottons and linens because

plan
1991 .



have ince AD600 when soft leatherWomen s
(sykhos) thei r legs in Greece.

made of silk, but these dayswere some
tights uses 25In Britain the average womanare
pairs of andper areyear .
of ten 1i nked Originally elastic
f abri cs made f rom in the past fortyrubber latex, butwere or

latex has been with artificial 1astex,years

If to replace all synthetic fibres with man-made ones.we were
there wou 1 d be another major factor to take on board. Ityet
takes 600.000 of produce i scotton the f i bre thattoacres
manuf actured t>y 300 In America ata acre

75% of allpresent f rom synthet i c Tofibres.come
rep lace that

To replace synthetics with wool would take 1,000acres
mi 1 1 i on Cottonacres.
and could be i nc reased but then most
third world count r i es need food crops.
c1othe the industriali sed world. of all the

i nvo1ved i nf ormedi ssues requ i re and questioning attitudean
the obvious solutions might notbecause always be the best.
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been wearing stockings 
covered

and wool production could be developed 
in the developing world.

not cotton and sheep to 
The complexities

Early British stockings
500 million pairs of

not biodegradable
made of nylon, 

t i ghts

replaced with artificial lastex, lycra, 
spandex, polyamide and acrylics which literally last forever.

man-made fibre with cotton would require 20 million 
of land.

They are 
to health problems like thrush.

synthetics factory.
f abr i cs



CHAPTER FIVE

More Factors to be Considered

i n Besancon, France, used an
1 eaves maket o artificial silk
(aniline) H Perkinswas
purple) ,

commerci a 1a

of In fact,
i n f i bres,

1900 than
of our fabrics that have been modified. received somemany

treatment recentor can
years has been

Dry clean i ng fluids i nc 1 ude so 1 vents that
1 ayer well as other solventsas
Porchloroethylene is to i neyes

offconcentrated toxic fumes when heated.amounts
which a

and
the Also.ch 1 orocarbons ozone

reacts ozone
formtoof

herbicide and hasTh i s i s a
i ts re 1 ease I nf orestsconifer

German hasrecent a
f ound
both a
F rank

of Sciences in Stockholm inCleaners
to reduce the use of tetra­dec i s i ons haveand1989

1995. Also i n Britain in 198975% by a
up to offer a dryC lean setwascompany
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dye i ng)
But

ch 1 oroethy1ene 
cal led

Al though
Chardonnet

powerf u1 
through

very
his

by
Eco

be dry cleaned and this in 
than ever before.

by-product of soap production 
contributes 20% of emissions of

< 
man-made fibres date back to 1955 when Count Hilaire de

c1ean i ng

destroy the ozone 
known to cause health problems.

the eyes and throat

fabrics and wet processing techniques 
s i nee

to the German Federation of Dry- 
Academy 

been made

presented
and the

i rr i tat i ng 
and gives

i s

caused more damage to 
into the atmosphere, 

years. a German analytical chemist, Hartmut Frank.
that these industrial solvents and dry cleaning fluids may 

make a very significant contribution to forest decline, 
j findings 
Swed i sh

Tetrachloroethylene.
used in dry cleaning fluids.

(CFCs) which depletes
wi th 1ow 1 eve 1

w i despread 
have produced 

man-made

tetrachloroethylene
ultraviolet radiation

extract of mulberry 
(rayon) and the first chemical 

dye was invented in 1856 by William H Perkins (Perkins 
it wasn't until the early 20th century that they became 

reality. Since the 1920s, scientists 
many new fibres, fibre variants and modifications 

f i fares.

dyed can only
called into question more

there have been greater advances 
(finishing and 

in the several thousand years before.

1 ayer.
in the presence 

trichloroacetic acid (TCA).



service that cares
( see 111 ustrati on
air and water.
holds the dirt.
moisture is put back

Another area which is essential
1 ot of attention thea

and Some of thelakes and streams.
harmf u1most These are

nutr ients
which Iuse up
extreme cases . as
i n the Duringcase

known b1 oom,as some
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effect was
British

bypo i soned the tox ins.

mater i a 1s,
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cept
env i ronment

growth, 
toxins

regular
manufacturers such

products, 
phosphate-free.
continue to develop 
environmental standards.

Finally, the 
in when the clothes are being pressed.

clothing and has received 
is our washing 

into thedetergents.
sink and back

energy and energy-rich 
the world, the time has

products.
Lever Bros

page 40).
The first step is to
then the dirt is vacuumed out.

a Rutland Water when sheep and dogs were 
In addition, the phosphate manufac- 

creates a good deal of pollution by dumping the 
which include heavy metals and even radioactive 

There are alternatives.

which are

for your clothes as well 
22.

produce better quality 
that 20% of washing powders

use vegetable oil-based surfacants and 
products

to our

meet their own strict

The essential ingredients are 
remove the moisture which

over ten years ago on a farm 
Ecover produced the 

The basic con-

as the environment

are now

during the past few years 
Detergents are rinsed out of our machines 

into our r i vers,
ingredients in powders are phosphates, 

which encourage the growth of algae in our water, 
oxygen needed by other plants by by fish life.
an area of water can literally be suffocated, 

of Lake Erie in North America. During this rapid 
algae bloom, some species of algae release 

harmful to many creatures, including man.
graphically demonstrated last summer in a number of 

reservoirs such

turing industry 
by-products.

into rivers and seas.

demonstrated last summer

company which started
Belgium (see Illustration 23. page 41).

phosphate-free washing powder in Europe.
to produce products which have as little impact on the 

possible. but would perform as well 
They have encouraged other 
and Proctor & Gamble



Illustration No 22 - Eco Clean

publi shed

40

This leaflet was published in 1989 and explains how Eco Clean 
looks after your clothes as well as the environment.



EcoverIllustration No 23

Campaigning for safer products and cleaner water.

This
now

41

was
i n

leaf let
available
supermarkets

explains
are

I

J

some 
leaf let 
products
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Highlighting the problems of water pollution by detergents.

published by Ecover in the late 1980s and is 
health food shops, vegetarian restaurants and 
where Ecover products are stocked. The 
why detergents cause pollution and why Ecover 

safer to use.
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enormous

we 11as as
25. 43) . industry could
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for
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In

1988.
of which 36%tonnes. was

some news-
magaz i nes.and
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soil to reappear

When
isof enormous

Inused.
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average
Britain

operate 
So

biggest 
line.
resu1 ted

years.
bill

goods, 
Britain

resources.
solution

manuf acturers 
a 1 ternat i ve 

as the trend

up
The plastic carrier 

27 , 
society.

to be an environmental hazardpackaged 
they 
land.

plastic
30

products 
will end

of

papers
d isposable
a classic symbol of

goods will
join the landfill sites and rubbish tips, using up valuable 
and can allow poisonous chemicals to be washed through the 

in drinking water.

Today, 
is spent on packaging alone.
of plastic reached 2.6 million

paper
products

glossy
elaborate packaging (see Illustration 

our existing throw-away 
conti nue

plast i c 
in Britain consumes about

usage 
used specifically for packaging, and 
use up about 75 million trees. Most 

in some form of packing, 
bag and our 
page 45) 
These over­

person
bags per

shopp i ng
tota 1

garments
alone manufactured 1.000 square miles of polythene film, 

majority of which went into plastic carrier bags. On 
each person in Britain consumes about seven kilograms 

one-tenth of the
average.
of plastic

week 1 y
in

search for production methods or 
methods that use minimum amounts of energy, 

moves towards conservation of energy and natural 
recycling, re-using to reproduce, seems to be a major 

and this cannot be emphasised enough. Packaging 
our waste, which could be recycled and 

amount of packaging is used for a wide variety of goods 
clothing and cosmetics. (see Illustrations 24 and 

Perhaps the fashion and cosmetic 
by using less packaging and using biodegradable 
Illustration 26. page 44). There are at least 

types of plastic currently being used in a variety 
applications. These range from building materials, packaging 
food, cosmetics. luxury gifts, domestic and electrical 

other related materials.

every year
of these

in 1982

discussing paper products and paper packaging, another area 
concern is the amount of chlorine bleaching that

Sweden, the pulp and paper industry is one of the 
polluters and this is evident all around Sweden's coast- 
The use of chlorine bleaching to produce white paper has 

in heavy discharges of organo-ch1 orine compounds.

page
examp 1e 
bags (see 

d i f f erent



11 lustrat i on 24
Yves St Laurent

Illustration 25
Cachet

This advertisement shows the amount 
of packaging involved for one bottle 
of perfume.

This advertisement shows the amount 
of packaging that is used for these 
cosmetics as well as the money that 
is spent in promoting them.

Marie Claire. January 1991, page 122

Elie Magazine. March 1991, page 19



Illustration No 26 - Belfort International
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article featured in the Greenpeace magazine (May/ 
The article discusses the amount of energy plastic 

and why plastic doesn't break down, 
designed a soft handled, looped plastic 

is tear resistant, with high strength so the



Illustration No 27 - Kleenex Boutique Tissues

4

March 1991,Elie Magazine,

45

softer facial

BOITIQIE 
TISSUES

SQrrNCSS IS OUR STRENGTH

1/

tissues.
(ffisl m

bloom.

page 81.

shows the sophisticated packaging used that 
as will the tissues.

This advertisement 
will be di sposed of,



dioxins. This in fish and
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The Cosmetics Industry

When
1 ar enormous
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Huge 
the

including 
plant life.

great 
the

My 
the

literally.
chemi ca1s

things can be done about waste by not 
But once the waste does exist.

c reat i ng it 
it still is

living.
them more sensibly, consuming
useful materials instead of

conservi ng 
less, and

many
f irst place.

potentially
into productive

all

presents a problem or automatically solves 
in researching the possible connections 

fashion industry and environmental
industry was adjusting itself to the current mood of 
meant for me that I had to decide where I

by 
resources by using 

re-using or recycling 
throwing them away (see Illustration 28.

publi c, 
draw the

there are

this would

p1anet . 
research to

product ion,
caus i ng

plant life and
earth’s finite resources

to research the fashion industry for particu- 
size and the immense scale of the

to change our current affluent lifestyles, 
our heavily consuming habits is costing

Raw materials, natural or man-made, 
and wasteful packaging have all 
damage to the earth's renewable 
the air around us) and continue to use up

and

endeavour i ng
findings, the

i nstantly
interest

is known to cause diseases

rubbish is recycled, 
our present way

neither rewards nor punishments.

was going 
pressure groups have created 

public awareness which is beginning to make us more 
and perhaps re-consider our current means of habitating on 

It was from this angle that I approached my 
what areas of the industry will need to change 

beg inning 
industries and

can be recycled, putting it back
In Britain and Ireland, about one percent 

If we are to reduce the



Illustration No 28 - Marks & Spencer Recycling Campaign

OCTOBER 1990

October 1990.Marks & Spencer's Newsletter,
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minerals) . While I have discussed the different industries.
d i f f erent f abri cs and our use
feel i s t o
wanted i s
essent i a 1
i s also
concerns.

two billion dollars ( 400i s
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of the
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group 
such

year ,
i n

necessary 
to research.

they
i nnovat i on

examp 1e, 
f rom the

perf umes 
of

Every 
mi 11i on

i ng red i ents
i ngred i ent
Ethiopian

subjected

i ngred i ent 
connected with some of present

by
in expensive perfumes,

civet cats, who are kept in tiny bamboo cages and 
heat and smoke in order to make the glands secrete 

Musk, another perfume fixative, is obtained by killing 
Himalayan musk deer.

soph i st i cated 
suffering and 

used

one area which I

Cosmetics are an

quant i t i es of
and mice are usually used 

the Draize Eye Test is the most 
commonly employed. Rabbits are used, as the structure of their 

ducts means they cannot rid themselves of substances 
such shampoos or hairsprays

advertising and glamorous packaging 
death of thousands of animals.

advertising and glamorous packaging has 
to spend an annual amount of $600 mil-

biggest beauty industries in
science and technology in our cosmetics and beauty products 

fifty new brands appearing on the world market each 
Sophisticated advertising and 

encouraged the 
lion on these goods.

ingredients for the formulations 
subjected to laboratory testing 

and human safety. The 
the industry is long.

is scraped

tests used in the cosmetics industry on 
levels of toxicity and to look for

For tox i c i ty.
f orce-fed large

lipstick until 50% die.
For eye irritation,

emp1oyed.

of packag i ng, 
the fashion industry, and also one that I 
the cosmetics industry.

in the world of fashion but this industry 
environmental issues and

spent on fragrances
the perfume industry one 

the world. The involvement

eye
i s used.
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testing 
their

gett i ng 
prov i de 
Replacement 

of

dripping 
rabb its.

sixty 
to animals.

companies manufactured products 
150 companies had stopped 

(see Illustration 32.

pressure
Avon committed itself

They also
Fund for

only 
adding

beauty
Illustration

page 52).
said:

change
BUAV .

testing
53) .

By 1990, 
animals

the National Campaign

deodorants, 
and

examp 1 e 
the

f unding 
of

this industry too 
the t imes (see

is being affected 
11 lustrat ion 29,

by the emotional climate 
page 50). Thanks to the 

by conscientious retailers like the Body Shop and 
campaigning efforts of charities such as the RSCPA, which in 
launched a scheme

the organisati 
an imal

such as

cruelty
their products on animals (see Illustration 32. page 

Avon and Revlon stopped using animal testing on 
products, which puts tremendous pressure on other 

international companies to follow suit.

usua1 1 y 
face cream or whatever

products, 
approach (see 

British Union

eyes 
substances are applied to the 
guinea pigs or rabbits. The 

is taped onto the shaved 
period of time to see the

ecological movement has undoubtedly had considerable impact 
on the cosmetics industry."

compan i es
of animal testing in the early 1980s. 

various bodies. including the 
Medical Experiments (FRAME).

ons concentrating on finding proven alter- 
testing - in vitro testing of cell cultures.

recently, cruelty-free products were 
mail order, but their popularity is again 

to the larger cosmetic companies.

natives
examp 1e. 

ava i1ab1e by

provide companies committed to not 
human volunteers on whom to try out 

industry is beginning to 
30. page 51). In 1987 

for the Abolition of Vivisection.

spraying 
skin i rritat i on .

companies are at present affected by the emotional cli- 
L'Oreal. who have moved away from tests such as Draize,
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Illustration No 29
Beauty Goes Green and Facial Discrimination

in the Green 
-J the prod- 

on animals, 
and asks why they 
“5 cosmetics.

Bit®

1 
fj1

in Elie magazine (November 
being

SSI

Facial Discrimination was an article which was i 
Magazine (October 1990). This article discusses 

that are available that are not tested 
talks to various celebrities < 

against cruelty to animals in the testing of

GOES GREEN
Green^wa«e®siis for
.comp^nfe

Beauty Goes Green was an article 
1990). This article discussed how cosmetics are 
adjusted to suit the ecological mood of the Nineties.

cing cosmetics 
testing on animals

ftiW-'
'more seftyus issue ,"2osr>

- strive nineties. Products w
c ^^ys, or which are tested on live



Illustration No 30 Innoxa
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for Innoxa beauty products appeared in maga- 
and Marie Claire during 1989 and 1990. It 

was to promote cnen product which uses only natural ingredients 
and is not tested on animals, but also to join in on the 
campaign against cruelty to animals.

bunnies

This advertisement 
zines such as Elie 

to promote their 
is not tested

nor M'V<or». Wo ■•••« your coo BflBf < 

nK your completion.

nnoxa cares for sensitive issues 
as well as sensitive tissues.
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in several issues of Green Magazine 
commercial was a campaign launched by 

for the Abolition of Vivisection) to 
cruelty-free products.
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series launched by No 7 (the
The advertise-

Vogue 
natural 
products

advert i sements 
beauty 

still

AND NOW FOR THE VERY GOOD NEWS. NURTURE DOES WONDERS 

FOR YOUR FACE, BUT IT DOESN'T COST AN ARM AND A LEG. SO 

YOU CAN AFFORD TO USE IT REGULARLY. FOR LASTING RESULTS.

NO 7 NURTURE. GOOD r.! WS ALL ROUND.

KM lb

were
and Marie Claire.

i ngred i ents and 
not tested on

FIRST, THE GOOD NEWS. N» 7 NURTURE CONTAINS LIPOSOMES AND 

VITAMIN A DERIVATIVES. JUST LIKE EXPENSIVE ANTI-WRINKLE 

CREAMS. IT WILL HELP TO REDUCE THE DEPTH OF WRINKLES AND, 

WORKING BELOW THE SURFACE, NURTURE WILL ALSO FIGHT THE 

AGEING EFFECTS ON THE SKIN OF UVA LIGHT AND DEHYDRATION.W

were two in a 
product company) in 1989.

are featured in magazines such as Elie.
The advertisements promote their use of

their customers that
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means more
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testing. But the growing 
good, safe and conscience 
be ignored.

safety in their products. They feel it
of them to change their policies due to

There is also pressure from the EC to
This sometimes

use other tests on animals.

green cosmetics" offering
clearing products can perhaps no longer

carry 
greatest 

would be

out research that will achieve the highest quality 
possible

i rresponsible
"superficial" pressure.

safety of products for the
rather then less animal



CHAPTER SIX

Mass Consumerism, How did it Evo1ve?
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By 
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al ter
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i n

on -

spent on fragrances, 
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Britain
clothing, 
advert i s i ng. 
fashions.

Britain

to purchase
two billion

per i od
i nvest i gated.

h i story) 
to do

mak i ng 
in the wor1d.

now, 
they evolved is of equal importance.
designers like Chanel and Mary Quant, and the invention of

persuad i ng
into mi 11i ons.

Mass Production,

during which the 
It is understand

advert i s i ng, 
habits have

not always been the situation.
superior man-made fibres 
evolved during the 20th century.

1i f estyles and
when the

usage of plastic
36% was used specifically for plastic.
spend on average 6% of

amounts

Why and how 
products have evolved us further

or affect

Every year 
the perfume

responsible 
as new products. 

The final

billion pounds per year of fibre have been 
world and each year sees an increase. In 1988

one of the

of production as well
the existing structures.

alterations is the change (immediate or
To understand the evolution

our soc i et i es

changes
in people's way of living.

of. for example, nylon tights, it is important to 
the period during which they evolved and see why 

and products were created and why they main 
preserving the environment is starting to 

issue and products such as nylon tights 
called into question, the question of 

While World Wars I and
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hand .
never-ending tasks.

within the past hundred
From ancient civilisa-

every area 
i mpo rtant 
also

important. 
processing. 
enhance their

have changed and shaped 
Industrial Revolution

is responsible for the change 
and distribution of fashion, as so much else. Indeed.

were apparently subjected to minimal 
ingenuity of human beings and their desire to 

has led. over the centuries, to theown appearance
development of complicated fabrics 

to great technological expansion.
until the 18th century, all fabrics

made

and the outstanding 
led to and are responsible for our fashion

modern perception dates from about AD1300 when. 
Western world, people began slowly to discard the loose, 

draped simple shapes of ancient civilisations 
and shape materials to fit the body.

composed of fibres fro natural plant and 
Wool. flax, cotton and silk were the most

wrapped 
began 

early fabrics 
animal

the late 18th and 19th centuries 
fibres and the manufacture of

of our modern lifestyle could be traced back to this 
time and, since then, different events and people have 

changed and shaped many areas of our lives.
through the years these events and people
to and are responsible for our current way of

also moving with progress in many other
it would not be possible and does not make sense to 

area in detail. Therefore, I have looked at the

our lives during the 20th century, 
was perhaps the first step in creating
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only dye manufacturers in Britain still using 
natural dyes, which were largely of plant and 

worked out to

mechan i c,
Corporat i on, 

to the late 1930s,

f abr i cs f rom 
Mechan i sat i on 
text i1e

by 
thousands

the first automatic loom was developed by an English 
James H Northrop. This loom was first operated in the 

Hependale. Massachusetts. From the late 
America was changing from a

example.
produce

needed 8,500 animals
colours faded

1849 was

dyes .
origin, 

produce.
70,000 insects

by different people, 
successfully patented the sewing machine.

a very significant event and that year marked the debut 
the sewing machine in factories, making possible the mechani­

sation of the apparel industry. In 1842 the first loom for 
set

emp1oy i ng in all

as a

natural dyes were
1870s. Thomas

dye
couple of decades.

By the late
William

weaving
the initial

in 1851

and small cottage shops to the factory, 
gaining more and more importance and the 

industry was expanding, especially affecting cotton and 
The growth and production of these natural fibres became 

concern of governments (for economic reasons) throughout the 
world. By 1865, at the close of the Civil War in the USA, the 
cotton industry 
branches 14 million

laborious and too expensive 
the red dye from cochineal required 

pound of dye; royal purple from 
to produce one gram. Also, a lot 
and had a garish or muddy charac- 
reasons for the rapid success and

Up to this time, 
ava i1ab1e. This

many
Singer. the
This

These, perhaps, are the 
of chemical dyes.

in f actor i es, 
i ndust ry.

up in New Jersey by John Ryle.
birth of the ready-to-wear industry in Nev; York 

the introduction of the sewing machine. In 
purple), an English scientist, 

the first synthetic dye.
years only natural dyes were 

(coal tar derivative) was much in demand by
very rarely being 

Warldes at Leek, who were

shelIf ish
natural
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young
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simple 
through
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silk" .

from the chemistry 
man-made fibre to become

Factory production of 
Being more uniform 

they lent themselves much 
Fitted bodices, bustles.

equ i pment
that for

these long incredible hours, 
first strong moves against 

The Daily News Anti-Sweating Campaign by 
Gardiner, editors of The Daily News.

Basically copying 
producing chemical filaments is 
rather than insect-made liquids 

man-made

"sweat i ng"
J J Mallon

press i ng 
fashion meant

society
clothes was developing, mainly in menswear, 

standardised than women's fashion,

dress in current styles.
working conditions were imposed 

A working day of 17 hours was 
six years of age toiled 

1906 that the

were s1ow to develop

one centred in cities.

women s

a rea1i ty was 
the early 20th century.

is produced from wood pulp 
mainly from the eucalyptus tree.

the process of
man-made

of new

the 19th century.
Men were accepting "ready-made" garments more 

and standard patterns, buttonholing machines 
introduced. Ready-made 

time even people of modest 
Unfortunately, poor wages 

on people in the indus- 
not uncommon and children as

eas i ly factory production.
and flowing elaborate skirts 

couturier. court dressmaker.

t i ny
produced 

materials such as cotton, 
and by-products
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made

natural
century.

i n

i n 
approached.

century originated
only slowly worked its way down to the 

i s

even more

first and then moved to Europe, 
industry was becoming gigantic, 
becoming the second largest 

now had

wea1 thy 
other classes.

their own

controlled and modified during manufacture. By 1915 rayon was 
becoming a substitute for wool. By now Samuel Courtaulds had 
bought the British rights to the rayon/viscose process.

the birth of our consumer

actually one of the oldest and most 
clothes.) At the beginning of the 

took a considerable amount of money 
fashion, it was. for the first time, moving away 

in which clothing had been approached in the 
the first half of the 20th century is marked by 

changes in fashion, in the perception of fashion 
in approached. It marks the arrival of mass

of Jewish immigrants into New York 
century (following persecutions in 

provided and supplied a vast pool of 
tailors and needleworkers, working extremely long hours, 

their way into manufacturing, creating the garment 
district. By now the sewing mach ine was in factories and the 
ready-to-wear industry was born in New York. By the turn of the 
century the ready-to-wear industry in America was beginning to 
blossom. The introduction of man-made fibres helped bring down 

of apparel. Department stores, originally opened in 
18th century, were now growing in size and numbers. Harrods 

London. Bon Marche in Paris, Macys in America, were beginning 
filled with inexpensive ready-to-wear clothing, 

precise date can be 
society. 
In New

The fashion and textiles industry
the economic growth of the country.

the assembly line had been transferred from heavy 
clothing manufacturing, and specialised machinery 

invented that made the growth of inexpensive clothing

i ndustry
important 

techniques of 
i ndustry 
had been

recycling 
while it still

f orms
20th

indulge 
the manner 

Indeed.
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and with increasing speed.

as acetates were being introduced and easy dyeing 
characteristic. Nev; styles meant, for the 

showing their legs, 
hosiery manufacturers.

telephone. telegraph, the 
shape and pace of fashion, 

wireless enabled dialogue
The automobile meant transport and suitable clothing for 

This

Women were now wearing short 
and more and more fashion

fashion was by now
New chemical

necess i ty 
1 i ves was

new look based on

significant and extremely
Chanel introduced extreme sim-

The outbreak of war

seen since
merchand i s i ng.
but steady approach 
anc i ent days.

inevitably was 
new inventions

pure luxury. The tempo of people's 
and styles became fashions overnight.

important 
p1i c i ty into 
in Europe radica 
tional clothing.

dut i es.

and magazines were dealing with fashion regularly and 
efficiency and working 

Europe, millions of
for the first time
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techniques were improving and demands for 
f rom

purveyed 
fulfilling need.

cleanli ness

I and during the early 1920s, the status 
losing its importance.

wars was

began to be borrowed from
The spread of ready-to- 

due to the fact that it became

This developed a 
a deodorants.

des i gners 
of hygiene 
which the

for women who were now,supply
the 18th century.

vastly
employed in the work force 
Arden and

Exaggerated 
norm in domestic landscapes. This pre- 

its effect upon design as much as ideas of taste 
From the 1890s, almost everywhere in Europe and 

taken to improve habits of hygiene, 
infants. homes. shops and 

Campa i gn i ng 
only when 

began to make use of 
did the general public full assimilate 

hygienists had been teaching.
cleanliness and beauty was des i gned, deve1 oped 

multiplicity of appliances and 
washing machines, vacuum cleaners and 

all took hold with great force.
speck of dirt stand out and new products 

appearance of hygiene was. for the consumer. 
Unfortunately, this desire and preoccupation 

has, through the years, produced machines, 
detergents that are responsible for 

pollution in our rivers,

women, 
simply cut, tailored and comfortable.

fashion between the
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During 
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fashion making and fashion 
large scale manufacture 

stimulated by the existence of

a new cycle of 
the rise of

The growth of mass media and communica- 
radio and all forms

heavy unemployment in Britain and 
a curb on extravagant dressing, and fashion was on 
of the couture level to something less expensive. 

Depression during the Thirties, especially in America, 
in manufacturers trying to reduce costs, improve the 

products along functional lines and make 
to provide greater saleability on the 
These factors combined led to the birth

a vast market.

This was the

years, 
f ash i on-mak i ng

were established, many bringing their own 
clothes they designed and made.

apparel appeared for 
advert i sed for

of advertising were 
uniformity of standards of taste among the populace 

to a further spread of fashion, creating country­
shops that could satisfy the immense new needs.

Du Pont. who had a cellophane plant in New 
fundamental research into chemical yarns.

synthetic polymers of great strength and 
1936 three hundred million pounds of rayon 
Britain. In 1937 experimental stockings were 
new chemically-produced material developed by 
nylon [see Appendix 7, page ]. Dr W H 

In 1938 nylon was

was now becoming blurred in dress, just as
An era of inexpensive fashion had begun.

change and variety were more valued that costly impressive- 
the first decade after the war, women's garments 

first time being made in bulk by factory methods.
growth and development of manufacturers, many of whom became 

powers in themselves in future years, is one of the b i ggest 
between

world at large.
which
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F rom 1941
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plus
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get
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a whole.

for the first time in factories, manufacturing
and ammunition. Fashions restrictions were

new fashions.

is affected by world events, 
would produce the most radical 

and women in Britain were

Pure function was the rule of the

our understanding of how fashion 
would be obvious that

1939 Britain produced 325 million 
one year later 1.237 million pounds was 

to 1942 Du Pont produced 20 million pounds 
nylon at their plant in Nev/ York. 
Europe and the fashion industry, 

greatly affected.

plus fashion information could not
America was cut off from Paris, so, for the

Si
designers were beginning to gh-ow in their

The Second World War changed every aspect of civilian life 
Britain. regimenting it for everyone in large things and 

by legislation which was needed because of the dislocation 
Governments controlled all apparel manuf- 

Style restrictions and rigid measurements were imposed.
War Production Board specified the amount of yardage used in 

clothing For example. under L-85 as the law was known, there 
total ban on turned up cuffs, double yokes, sashes, patch 

hoods, etc. Skirts could be cut with just
Coupons were needed to buy shoes 

leather. Handbags and costume jewellery were heavily 
With Germany occupying France. French couture ceased to 
in a meaningful way.
of France.

daily 
pounds of 
produced. 
of

like everything else, was

experience in the mass production of uniforms with the maxi- 
speed and the best use of labour also led to more scientific 
better mechanised methods of large scale production in the 

Because of restrictions on fabrics.
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There were new demands for everything 
the war. People wanted it all. 

houses and,

soc i ety
moment when 

the old

It was the appeal of the Conservatives 
leadership of Winston Churchill which promised to 

less in people’s lives, the appeal of no longer being 
one was allowed to eat and wear, the appeal of being 

S’feather one's own ne*/t , that returned the Conservatives 
1951. Symbolically, if not materially, the consu- 

had started in Britain. 1951 signified the public 
balance shifted from social idealism to consumerism, 

to the new. Social barriers had been broken 
during the war. Men and women for the first time worked 

in factories. People mixed and shared their lives with 
outside of their geographical region, let alone their

study quantities and different layout 
best yardage, so they became more know- 

trimmings meant that they could not 
design, so quality had to 
combined, they produced a 

which had previously been rare in the 
This proved to be a springboard for further 

only in techniques and manufacturing, but also 
and marketing of fashion.

Industry’s Associa- 
All the main features of present day large scale 
from after World War II. Also, for the first 

the fashion industry was trying to organise itself for more 
effective functioning as an industry with a stake in British 

It was also during this time that the greatest pro­
gress was made in the dye industry, and today there 
2,000 dyes being produced by many companies.

able
office

has taken place behind the smokescreen of wartime 
declared the Apparel and Fashion 

1950.
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time
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products.
boom in
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such as radios and tape recorders with 
and the more existing and impressive 

and epic films) were hailed by 
how technology could enhance the lives of

goods 
perf ormance, 

(glossier 
examples of

materials which became popular 
substitutes during World War II, as supplies of 

This was particularly true as far
Nylon, which practically vanished during 

vengeance in the late 1940s. Women 
to buy a single pair of nylon 

66). Developments in

It also fuelled materialism by 
bigger and supposedly better 

new affluence fuelled materials which

1950s were

"You've never had it so

single family homes grew 
in the previous 150 years.

moved house each year. By the end of 
single most important form of mass 
In Britain in 1951 6% of households

Private affluence increased substantially for the 
majority of the population. People wanted and and expected 

the goods and services the pre-war generations would have 
associated with only the weaIthiest sectors of society. Younger 
people especially craved for social status and couples dreamed 
of owning their own homes, cars, televisions, radios, etc.

more in

said to his country in 
prosperity and 
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change 
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use until the mid­

post-war baby boom resulted in a 
increase of 15-19 year olds as a total percentage of the 

The economic and social conditions were perfect for 
discovery of young identity and this identity made 
impact

teenager
The main

could congregate.
by storm and it seemed to encapsulate and reflect 
teenager felt - excitement, love and rebellion.

a separate entity was the 
Young people could now earn

As techniques were 
understood better, synthetics 

It was becoming increasingly difficult 
or home furnishings that were not com­

in part of man-made fibres. They became the 
the day.
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into general
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of the responsibilities of adults, 
nearly all their earnings on themselves. Teenagers 

became important consumers. They soon developed very 
about what they wanted to spend their money on and 
escape the attention of manufacturers and retail- 

Teenagers and young people 
moods and their attitudes.

sprang up 
the world

wanted fashions to express 
For most of them, in Europe 
a world of plenty, earning 
the biggest item of their 

juke boxes, coffee bars and jazz clubs 
teenagers could congregate. Rock'n'roll took 

storm and it

fibres brought new textiles, added another push to the 
’ease” in fashion. Boasting proudly that "no ironing” was 

made from these "miracle" fibres would

peop1e
f ounded

young
thei r



The 1960s

The 1960s arri ved and with The af f1uence
that

meant the mass manufacture not

and
Such i terns on
their

for effect.
became
was

The termuse . was
assoc i ated with as
mus i c .
mini had an
fashion of 1963a
when

or

were craze were
These fashions evolved asnew
conf i dence and to

From the late 1950s,mus i c
hadfashion toof

Parisor
that it waswas

Chelsea underthe1955I n
AlexanderBazaar.ofthe name

i nGreenPlunkett was
the

sheexist
dec i ded to

forclothestoattempt
were

towards

68

patterned
the

youth 
clothes.

first boutique opened in Kings Road.
It was owned by Archie McNair, 
charge of sales and Mary Quant designed 

Quant had realised that suitable clothes did not 
in order to cater for the market.

products, 
advert i sements

chunky 
skirts

begun 
fashion

ques , 
af ter

POP
the sources

Europe 
cheap

youth 
ar i stocracy 
s i gn i f i cance 
in the street and work upwards.

feeling to them.
national debate in

encourage 
g i mm i c k s 
1960s

"popu1 ar" 
programmes 
drinks.

looking 
stars to set the trends.

POP
In Britain fashion became the hard-edged 

architectural feeling to them. Pop 
- the year 
was unmis-The emphasis on legs

Tights became highly fashionable, boldly coloured 
stockings, chunky fair isle stockings and high boots 

and skirts were becoming increasingly short.
a result of teenagers growing in 

different sources like film and

The Bazaar boutique was an 
the younger women. Her early 

influenced by clothes of the 1920s and 1930s 
simplicity. Tunics, a shirt with knicker-

top i c 
legs never had it so good, 

takeab1e.

"pop" was especially applied to areas 
interests such as music and fashion:

it came pop culture.
swept the United States from the early 1950s onwards - with 

not far behind - meant the mass manufacture not only of 
but also of anything from television 

to comics and throw-away canned

clothes.
in any quantity and, 

design them herself, 
provide 

much

change and no longer were the 
houses providing the ideas. Its 

one of the first fashions to begin

depended on instant appeal - usually to 
purchase and so often used bright colours and 

Such commercial impact, which during the 
increasingly influenced by market research techni- 

des i gned to be consumed immediately and f orgotten

POP 
and designs 

became

designs 
and tended
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match i ng 
collars

goods 
to

opened
who

patterned
woo 1

space 
p1ast i c i sed 
mater i a 1

stock i ngs 
characteristic

shop 
look

POP 
ment 
constant change were the hallmarks of pop lifestyle.

I 11ust rat i on

space 
cars to

var i ety. 
revolution

explosion 
inferiority 
used to

only
peop 1 e
sold through such stores.

and cost-efficient

phenomenon, 
had they the

had the

a cardigan dress with 
dresses with white

a complete commit-
D i sposab i1i ty and

fashion requirements, 
and most space-derived 

polyvinyl chloride (PVC), 
prev i ously 

70) .

Paper goods also became the embodiment of pop values, 
lity to mass product! paper products at a very low cost, 

carrier bags and wrapping paper, signified 
to sty 1i st i c and phys i cal expandability.

not on

page
it was described as

a source

such as

the "success of the season

young 
variety and quick 
aim. 1966 and 1957 saw a 
revo1ut i on 
The

year .
and cheapness since the 1930s when plastic 

simulate more popular, more expensive materials.
significance of the popularity of PVC and other p1astics-based 
clothing made it more fashionable and appealing, and transformed 
the image and status of the material. The consumer revolution 

the proliferation of the plastic carrier bag as an important 
fashionable item, and a source for good advertising.

during the 1960s that shopping malls took off as a 
particularly in the United States (where not 

to build such vast complexes but also 
get to them). By 1966, 95% of food was 
Self-service became an increasing pop­
means of retailing, helped by improved

large polka dots , 
and f lared black

Quant's des i gns.
in Carnaby Street to cater for 

different. The boutiques meant 
Perpetual motion was the 

in selling and this meant a 
making. They aimed to be shops for all seasons, 

up to the minute clothing was not always made very well, 
the whole what the boutique clientele put 

also the
durabi1i ty 
high 
decade

the



Illustration 34 - Space and Plastics
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A disposable fashion for1967.suit,silver paperIans ,Harry
Theliving.

ofscheme a
moodand

to Mod - Nigel Whitely,Modern i smDes ign,
115]page

70

atmosphere
[Pop

Harry Lans. shw pipet sut. 1967. A disposable 
tasl-aoa hr space age My.

right 
merchand i se.

space-age 
interior

Spade age erthenced Dartque design. Themena 
scheme ata PauUfre was irponarj in esnatslwig 
the nght atmosphere and mood Ax Os modemstc 
and tastwnabie mechanise.

hid associations of the 'naughty nineties'. The meaning of symbols could also 
change. The Union Jack was transformed in the 1960s from a symbol of national 
pride, to that of the new and 'swinging' Britain. However, without the appeal 
of its design and bold colours, the Union Jack would not have been so popular.

Space age influenced boutique design.
boutique was important in establishing the 

for its modernistic and fashionable

Bfe

« SaBy Jess quoted in Menei McCooey Paste 
Borahs' Smtry Tunes Cohur Sufphtnenr 
15 August 1965, p 27.

Space and Plastics.
The 1960s was the decade of the space race. Inevitably the imagery of space 
percolated through Pop design. Boutiques had wallsand ceilings of anodised or 
polished aluminium, and some — including the 'Just Looking' boutique in 
the Kings Road by Garnett, Cloughley. Blakemore and Associates — made use 
of stainless steel computer-lettering for their signs.

Most of the spice-derived clothes were made in plasticised polyvinyl 
chloride (PVC). a soft and flexible material previously used for domestic items, 
ruch as shower-curtains. PVC made the fashion headlines in 1965 when it was 
described as the 'success of the season';' the explosion of the year'. According to 
onedaignet PVC was important because 'It's a material you can't work nostal­
gically. you have to make modem shapes,'4’ It had token two years of research 
and etpenmettotnn before the difficulty of welding the seams was solved and 
the material could fee wed to Iruiks clothes. In the mid 1960s. PVC was manu­
factured io 'ris-'de'ilafrie brighrci»ipij;i\ "hygienic white' with flowered.

; sriped pc.OpPVC accessories. such as
.SI? wberets and earrings west 
wetr spew-inspired, but it was

; ,,, Er-XsVi f?. Vl.ned'it W': silver clothing

' ‘'• . " S'. <crv;dftcnl

st
■J- ■ ,



and packag i ng such as po1y-mater i a 1s
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yarns 
third

bus i ness 
colourful 

of

every 
during 
process i ng

improved
estab 1i shment stores provided 

obsolescent overstocks.

espec i a 1ly 
equ i pment used in

changes 
f abr i cs

sharply. 
diethylamide 
vailing

peop 1 e 
f reedom,

surpass i ng
In America the growth 

the

consumpti on
of polyester

I n
billion
[ see

products 
at

Geigy merged
Major

and

importance. 
of

The development 
fibre variations and

designed to last 
"throw-away aesthetics".

1968 saw for the first time man-made fibre consumption 
pounds) surpassing natural fibre 

pounds).
Append i x
C i ba

message 
interests 
industry, 
(5 billion

development
ultimate end

Consume was

durab i1i ty.
still provide top quality products.

possible 
the

products that provide 
valuable natural resources and

ref r i gerat i on 
t hene,

long as
In the

merged 
peace and 
and high 
embroidery 

non-verbal

years of the 1960s saw the young, who had become more 
becoming now also more socially and politically aware.

protest against the escalating war in Vietnam became 
vociferous. In Britain, convictions for drug-taking rose 

of marijuana, amphetamines and lysergic acid 
(LSD) all had their intentions, "change the pre­

mode of consciousness and you change the world". Groups 
form their own lifestyles, believing in 

turning their backs on consumerism, big 
technology. A new fashion emerged, using 

designs that were very creative and were a 
communication. Unruly long hair

key factor in this
to form the giant chemical plant 

production and manufacturing 
were occurring.

fourth generation fibres, 
methods of processing fibres into ultimate 

all affected the finishing and colouring of 
the manuf actur i ng level and the behaviour in use and

the
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emphas i s 
changes 
Sevent i es.

barefoot , 
and ,

1i f esty1e
By

page
stop bath i ng, 

scorn material

painting 
react i on

f reedom. 
look

aga i nst 
73) .

was 
11 lustrat i 
desi rable

out-grew
natural

Eighties.
starting

env i ronment.

ing
" Laura

publi c i ty 
the

; a n d
summer

Sevent i es

pants 
derness.

consumpt i on 
ade 1ater.

her husband Bernard first started printing during the
23 Pellham Street. London. It was not until

summer party in 
be

a more

Ashley"
prints was

to wear old cast-off clothing, to go 
possession, to stop combing the hair 

grow it. During the 1970s long skirts and 
every conceivable design came back into fashion. Ten- 
romance and nostalgia were

swayed and moved. This was probably a revolt against the 
shapes and the plastics in psychedelic colours 

synonymous with the Sixties.

we saw for the first time man-made fibre

cosmetics were rejected and the natural 
of flowers and butterflies on people's 

male and female stereotype (see 
Anti-fashion took over. It was

knowledge
eating habits started to evoke during

Body awareness introduced entirely new categories of 
clothing, and a great deal of this functional cloth- 

evolved into formal wear and dressy fashions.
long evening dress in fine cotton strewn with 

much in demand.

and sales they received far
This emphasis on 

the Seventies and on

you could guarantee that
’Laura Ashley" skirt or

company.
through

now environmental pressure groups had evolved 
receive publicity for their campaigns to 

Mass production, mass consumerism and

surpass natural fibre consumption.
natural fibres and fabrics were making a tremendous 

especially throughout the 1980s. Cottons, linens and 
again in demand. A growing interest in and 

health, knowledge about our bodies and remarkable

plus
faces



Illustration No 35 Music, Love and Simple Living
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becoming 
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Body 
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beg inning 
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advanced 
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Greenpeace especially were 
attention from the media and the

and ; v < m G. 
consumi ng
rece i ve

gas , 
plant life were all being threatened by 

way of life.
greater

i nsp i rat i on.
and order,

through
hair and

turning into mountain-high 
tips releasing poisonous toxics and using up the earth's 
resources (coal. gas, oil. metals and minerals). Wild

were widely emulated.
cont inued

our rivers and the seas.

the
env i ronmental 

Want Pershing. Stop 
printed in

the beginning of the 1980s, the most interesting design deve­
lopment in fashion was the emergence of Japan as a major fashion 
influence on the West. Although designers such as Issey Miyake 

Kenzo were established in Europe from the early 1970s it was 
a concerted Japanese onslaught was launched.

and Yohdi Yamatoto were mainly responsible for the 
designs that were entirely Oriental in spirit 
Their simple, clean-cut designs, full of con- 

and their use of natural fabrics took Europe by 
This natural yet sophisticated 

Eighties. and was beginning to be 
Cosmetic colours were being 

a much softer way. People were 
Natural products 

everything were beginning to be sought after, 
ongoing campaigns of the environmental pressure groups 

continually creating more public awareness. The success of the 
Shop especially in the mid-Eighties was putting pressure on 

big cosmetic companies to stop testing on animals and to 
launch a "natural" range of products. The Lynx campaign started 

1985 and more people were becoming aware of the cold truth of 
The first designer to use and bring fashion into 

issues was Katherine Hamnett. Slogans such as 58% 
Acid Rain. Ban Pollution, Education 

stark black letters and filled

technology were having an effect on the environment and 
signs were beginning to show. The huge industries that grew 

during the 1950s and 1960s to meet the consumer demands were 
po1 luting 
des i gned 
throw-away 

rubbish 
finite

Don ' t
Mi ss iles

long
aesthet i cs"
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from the decade (see Illustration 36,

by 
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up, we're going 
virussed to death."”3

Greenpeace
and hunting of seal 
films of seals being 

coverage. People 
a major step forward 

animals universally.
and personal style was starting to 

concerns about environmental and global

c rue 1ty
obsessions with image 

eclipsed by broader
i ssues .

pups 
clubbed to death over

s going to
or gassed or

have to do something because the world' 
to be poisoned or chocked

in the campaigning 
A new era in which



Illustration No 36 - Ban Pollution
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T-shirt was designed by Katherine Hamnett in 1984. 
about environmental problems. Hamnett designed a 

with various slogans on them. This picture 
from The T-Shirt Book by John Gordon and Alice Hiller 
published in London in 1988.
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CHAPTER SEVEN

Mild Green Response

In i n 1987 ,
In June
the
t i ons to increase
as ozone
the

Itmore
was

i n doubt thatno
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i ssue,
action.
to
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have

and the demand for mored i et
i ssue
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i nc reasedtheofThe success
Fash i oncosmet icsnatural
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of naturaluse
(see Illustrations 37, 38 and 39.skinfor
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pages
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selling 
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Britain
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European 
began 

the

knowledge
been the first areas to

Harpers 
remed i es 

78 . Various pressure groups - for example, 
Investigation Agency and Lynx - started printing 

T-shirts as part of their ongoing campaigns. This 
campaign that everyone could get involved

a more

growi ng
demand for

Mrs Thatcher launched the Green Campaign.
2.25 million people voted for the Green Party in 

elections. Membership of environmental organisa- 
in 1986, when international issues such

to be a

polyunsaturates were flooding the market.

Shop has seen an 
beauty products.

emphasise the natural look and articles 
in many fashion magazines (Elie, Marie Clair<s_ 
discussing the beneficial 
and hair

photography 
appearing 
& Queens)

which evolved during the Seventies, 
experience any changes. health and 
"natural" foods became an important 

during the Eighties. Manufacturers were quick to respond, 
foods that had less fat or no artificial additives or more

layer and global warming were just creeping onto 
agenda. Letters of complaint or concern began to 

heavily in the politicians' postbags from 1987. 
this time that the media started giving greater pro- 

environmental stories. Green campaigning has left us 
we as consumers must take responsibility for 

up the earth's resources and polluting the atmosphere, 
for the environment has started to become a more serious

but it is still mainly the pressure groups who are taking 
Designers, manufacturers and the public have been 

respond. A growing interest in health and diet and 
about our bodies.

political
we i gh

during
minence to
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naw range of products 
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incorporate nature- 
derived ingradienta 
with the latest 
scientific technology. 
Try Soin Satin Dry 
Finish Oil. £10 50. a 
body oil containing a 
blond of safftowar
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non-greasyand gives 
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of now technology and 
nature. Shiseido’s 
essential Energy Body 
Care is a range of 
treatment products

This was an article featured in 
Elie magazine (May 1990) in their 
Health Notebook section. The 
article discusses the growing 
demands for natural ingredients 
in beauty products and the emphasis 
now being put on skincare rather 
than the use of sophisticated make-up.

Energy Lag Soothing 
Cream. £10. which 
combines soothing 
and firming horse 
chestnut attract with 
moisturising tea seed 
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This article was taken from 
Elie magazine (June 1990). 
It discusses the beneficial 
use of natural remedies for 
therapeutic body treatments 
for skin and hair.
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Illustration No 39 - Balance of Nature
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Bounce is esseniiol to our inner heokh and outer 
beauty. When mind, body and spirit ore out of sync, ;

we become vulnerable to a wide variety of 
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February 1991 issue of Elie, this is another 

example of advertising promoting the more natural image and 
articles discussing health and beauty alternatives.
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"unfriendly" 
lycra jogging suits.

s i ons?

packag i ng.
manufacturers

Illustrations
making 
env i ronment.

n i t rates "

spread the message (see
message has started to spread, and while
that the desire to be "green" has been and still 
culture for the last 

virtuous marketing experts 
make money, and have cashed

market i ng 
awa reness. 
off

being put on some bathroom cleaners 
impossible to have which do have nitrates in them.

we do and how do we know how to make the right deci­
No matter how converted the consumer, no-one is going to 

idea of a world without cars, washing machines and 
advance of the 20th century. No matter how 
the supermarket, none is actively going to 

Though every party and 
issues, as soon as they 

enterprise and freedom of

Illustrations 10. page 13). 
it might be safe to 

is gripping 
Unfortunately, the less 

realised that going green can 
in on environmental protection.

ethos is feeding off the public's greater greener 
and the words 

everything 
might not 
plastic 
cho i ces. 
( see

few notable exceptions, the fashion industry
slow to respond to the green movement. In a recent attempt 

be earthy. eco-minded and enlightened, using cosmeticised 
and leaves and employing a lot of black models and playing 
music. British and European designers have leapt onto the 

bandwagon. The irony of top designers interpreting the 
environment conscious Nineties with an array of pure white.

hippy clothing at the Paris Fashion Shows. Spring 1990, 
overlooked by the more astute fashion writers. Nothing 

environmentally "unfriendly" than Rifat Ozbek's 
ultra bright white.

embrace the
every technological
envi ronmentally
encourage its customers to spend 
every producer pays lip service to 
threaten to interrupt capitalist 
choice, the doors slam shut.

"environmentally friendly" are bouncing 
from lead-free petrol to shampoo. Some products 

contain CFOs. but they still have toxic-producing 
While shoppers are trying to make "greener" 

jostle to be top of the ecology class 
and 43. pages 82 and 83). Many products 

or misleading claims about their value to 
Consumers are mislead by labels such as 

bathroom cleaners when
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Illustration No 43 - An Environmental Soap Opera
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Ann Cullen on how blue whiteness is being replaced by green consciousness
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article was featured in The Sunday Tribune on 14 January 
It discussed the ingredients in washing detergents and 

how advertisers and manufacturers were trying to cash in 
the green campaign.
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Real Green Solutions

worl d
and aare

allus
It

and
andthe more

•• 20

and this has been the maini sas power
beh i nd campa i gns.
andawareness consumer
to cause

has i nvoked

the
be solved.can

thewhomanuf actures, consumers. areare
necessary changes.must make the

and h imse1f.

env i ronment"In an
bestthe

acan
" 2 3society.chang i ng

"Another
as

84

stop 
solutions

manage 
susta i nab 1y.
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change
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forced changes in 
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and the
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needn't be like 
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Today design 
environment and,

processes
Peaceful direct action by 

of public opinion which, in 
to protect wildlife, and to 

natural wo r1d.

pressure group
concerns eventually puts

those industrial

There are

over are suffering the effects of pollution, 
radiation. Species are disappearing at 

The warming of the atmosphere threatens 
changes in climate 

this. We know enough 
earth's astonishing

principle when endeavouring to achieve harmony 
s to use materials which are as natural

changed much in being processed."22

more pressure on 
which

they say, 
the

that is screwed up 
and simplest

planners, etc, could do for humanity would be to stop 
entirely, or go beyond that and work positively. Design 
must become a way in which people can participate in
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def orestat i on 
terrifying 
with
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attitude and aiming to create 
is proving 
and solve

plays
manuf acturers.

for examp 1e.
Joe-Caseley-Hayford 

and other animal skins

years 
and held their second 

Student participation and 
designers contributions - lor example. Rifat Ozbek, Red or Dead, 
Vivienne Westward. Joe-Case 1 ey-Hayford - aPlvof^fered wonderful 
alternatives to fur and other animal skins to'promote the Lynx 

Gore-tex supplied the fabric for the linens. This is

cause unnecessary
from threatened

commun i ty 
tions 45. 46 and 47,

chang i ng 
of fur

and solve problems.
business and

presentat i on 
using bill board 
been

Hai rd resser 
in London , 
ments

how green philosophy could be turned 
non-exploitative approach to the 

Insisting on only selling 
disproportionate amount of energy 

disposal. and don’t 
using materials 

threatened

long-lasting results that
Illustration 44. page 86).

retailers and the public.
The sophisticated campaigning of Lynx.
and films for cinema screening, have

Britain and also in New York.
soc i ety's

unacceptable, the Lynx campaign 
consciousness can recognise 

celebrated five

operati ng 
we all live and work.

problems.
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annual Cruelty-Free
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on a

don't consume a

Body 
designing and manufacturing can recognise.

Taking a completely holistic v i ew of 
getting involved in education in its widest 

Shop is a force for the welfare of 
ultimately, the planet itself (see Illustra- 
pages 87. 88 and 89).
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the environment.
plant derivatives - have proven 

good as conventional methods (see

hairdressing business 
proved how 100% organic and mineral hair treat­

colourings are just as effective as the traditional 
hairdressers of the bleach alkaline mixture of ammonia 

Ph-balanced. kind
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raising

In

Body Shop 
mi 11i ons ,

world
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THE ORGANIC AND MINERAL
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1990 
based 

100% organic 
approached 

and

« made up of a high percentage at tai tectao,.. .hicb.tx 
difficult to Neath out of the tairindso the ctagueaf Cok 
tad to be left on tta tatf for considerably longer than the organic 
hrghl^hfx. Darnel x organic higW.ghn work up to three tones 
faster and tats the capadiy to tin black tair to .hue. »hich b 
actually impossible .sth traditional hair bleach. For anyone .ho 
tax problems with cvsscntrotal highlighting and colouring ot tas 
experienced cxccssnc tail damage. the am.cr for them amid be 
with organic treatment!.

i s an 
(March

s a

This 
z i ne 
(hai rdresser 
and 100% organi 
Dan i e1 
des i gners 
products
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Have you thought of letting your hair go green? Don’t worry we are not 
advocating a return to the punk hairstyles and colours of the 70’s but 
are referring to the current trend sweeping the consumer market for 

‘green’ cosmetic products. If you follow the advice of hairdresser Daniel 
Field you will not only be giving your hair a treat but will also be 

environmental!!.'. fjrtentHy. Karen Lamont puts organic hair to the test.

article that was featured in the Clothes Show Maea-

i n 
ha i r 
the

 manufacturers
to make them more friendly.

The article discussed Daniel Fields' 
London) use of environmentally friendly 
products from shampoo to colourings. 

Clothes Show as they were interviewing 
who were changing their designs or

I |jsk! Spinora .as impressed. and «.i »n I. The orgamcaOy 
| J highlighted side brought added Ute to Emma's tair. .tech

felt .1(1 and in excellent omditkin After sxcwing this side 
uf Emma'* tan under the rmcroxcopc be pronounced it m belter 
condition after the highlights ttan before it. He also felt the 
organic colour gave an cxceBrat. uniform result. .ah the cvloar 
going very ckne to the roots This grsc* the added bonus itat it  
•odd lake longer for the rc-gronth to sho.

So. how d.x-sDanx-1 Field do it? Without gtsing away his secret 
formula. Daniel explained be uws seaweed axh. sulptatcs in the 
form of xulcanic spring water. and asocado fruit. Dm preparation 
h mH like the usual oxid.nl and .orkx by replacing oxygen .ill* 
hydrogen and using the principle of colour reduction The blend 
id plant and mineral extracts also avum a .citing agent which 
breaks down the surface tension of the tau and allo., uniform 
permeability through the tair Not only ix a smaller quantity ot 
product needed. but it w.uks three tunes faster ttan rradit.mal

from the prcsxxn page. Daniel esen cat. hrs tegblight-ng cream 
ami became the preparation win nor damage tta scalp he r. able 
to take it to the base of the roots.

Daniel explained that the tau ts motfect.-d by the h.gtaghts 
and could be permed as if strpn tair using In* Spring Water 
Perm. <4 course, ensuring there was still no damage to the 
structure of the tau

,^-rLY: ag.• y. J.-kts PMepotS Vate-up by Karen Purvts Hoir by Daniel Held and Aran
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Illustration 45
Stop the Burning
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EVERY YEAR IN BRAZIL ------,
• AREiJEUSERATELY SET

STOP
THE 
BURNING!

WWWi 'WE TROPICAL forests

This leaflet was published by the 
Body Shop in 1988. It describes the 
deliberate destruction being caused 
to the tropical forests in Brazil, 
gives us the reasons why and explains 
the consequences.



OZONE or NO ZONE

Friends of the Earth • The Body Shop

This was

FOE The

8?

5' " - .
Helping 

The Earth
Fight
Back

F®E
HJIIXDS OF TH! EAJTTH

THE BODY SHOR

-I-j-llistrat ion 46 - The Body Shop and Friends of the Earth

leaflet was published during 1989 when the Body Shop and 
joined together to campaign to protect the ozone layer.

leaflet advised people on what they could to to try and protect 
the ozone layer.



Illustration 47 - The Body Shop
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This recycled paper bag started being used in all Body Shops 
during 1989. It was part of the Body Shop's recycling campaign 
and to encourage customers to recycle paper when possible.
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Illustration No 49 - AEG
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but we all can make a difference, whether it s 
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growing techniques and proper incineration of waste.
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Append i x
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the world.
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forced changes in law to 
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Br i ghton. 
budget 
f i f t e e n 
1abe 1 s 
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in 33 
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shop opened outside of Britain 
first shop opened in the USA. 
Greenpeace started the Save
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East Sussex.
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products in plastic bottles for sale
handwritten by Anita.

day •
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environmental organisation 
up in Britain in 1971. It 
from all political parties 
on a voluntary basis, they 

natural world to the 
because of their 

testing of nuclear 
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Greenpeace.
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cruelty

Body Shop was declared Company of the Year in 
in 1988 was nominated Communicator of the 

In 1989 the Body Shop was voted Retailer of the ear 
same year, the Body Shop and Friends of the 

together to campaign to protect the ozone

on a range 
its widest sense.
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and all the 
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All the products had 100% natural ingre­
plast ic bottles were biodegradable. Each 
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to animals in the testing of cosmetics was 

the main principles of the Body Shop. Using minimal 
packaging and recycling as much as they can. The Body Shop 
takes a holistic view of their business, catering for the 
welfare of the staff, the community and the planet itself.

Body Shop now has 111 shops in the UK and over 255 hops 
countries around the world operating in 14 different 

selling a range of 300 products. In 1978 the 
in Belgium and in 1989 

opened in the USA. In 1985 the Body Shop 
started the Save the Whale Campaign. In 

the Body Shop created its own Environmental Department 
take action on a range of issues connected with the 

env i ronment i n
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the
i ronmental

ensured them success 
for their campaigns 

the working
During the

Lynx . 
was founded in Britain.

Britain 
animals 

built up 
and 

Their
ensures

Friends of the Earth (FOE)
Fr i ends 
wh i ch 
1ead i ng 
way i n 
In Britain 
have built 
warn i ngs of 
the ozone 
Earth has more 
internationally 
countries. They 
for 
cutting down 
to highlight 
stations. cars 

to enable 
applying pressure

such
succeeded in

of the fur trade to the 
billboard posters, for example

"It takes up to 40 animals to make 
one to wear 

have proved 
i n New York.

of fur
demi se

an organisation dedicated to ending the fur 
They are the only organisa- 

dedicated solely to the protection of fur- 
both in the wild and in captivity. They 
an international reputation for their 

peaceful campaigns for the protection of 
aim is to create a new climate of opinion 

that wearing of fur garments is no longer 
Its sophisticated campaigning, due to services 

sympathisers such as David Bailey and Linda 
have succeeded in bringing the cold truth and 

realities of the fur trade to the public's 
for example Rich 

a
■ it”, plus their films for 
more than effective and in 
The Lynx campaign is aimed 

rather than the retailers or 
would follow with the fall in 

campaign is beginning to prove successful 
down their fur department in Autumn 

designing garments



Agency have the courage

6. The Women's Environmental Network

i n

Nylon7.

a i r

Polyester8.
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The 
the

polyester 
1950s.

i s
any

to
of

An 
i n 
that

"The 
do
rogues 
subsequent 
phants.
of

entirely from mineral 
f rom coal, 
from water.

are 
and 

converted 
plast i c, 
me 1 ted 
holes 
solidify 
into

f i rst 
last 

nylon. 
under

fibre was developed in England during
It has different chemical ingredients to

It is extremely 
almost any weather 

penetrate through the surface and it i

resilient and retains its shape 
conditions. Water does not 

s crease retentive.

[Daphne Sheldrick. the celebrated conservationist, 
the elephant orphanage in Kenya]

They 
pilot 
in 1985.

and 
env i ronment.

and to

i s 
down 

in a 
on 

yarn .
series of rollers.

highlighting consumer pro­
in environmentally unsound ways, 

the effects of chemicals 
radiation in pregnancy.

i n 
affect 

top i cs.
1 eaflets 
ducts 
They 
breast milk and

produced
benz i ne

hydrogen
into po1ymer.

cut into the form of small chips.
and the molten

and .

organ i sat i on 
London in 1988. 

women 
They 

and 
that are 
research,

are in a position of power 
destruction and exploitation 

women

sources. The raw 
oxygen and nitrogen from 

A nylon salt is formed 
The nylon polymer, resembling 

into the form of small chips. These are 
the molten nylon is pumped through tiny 

spinneret and. as the filaments emerge, they 
contact with the air and are gathered together 
The yarn is stretched or cold drawn between a

staffed entirely by women. It was set up 
They highlight environmental problems 

specifically and educate women on these 
run seminars and public meetings, produce 

information packs, 
produced 

for examp 1e.
on foods and

As major consumers. women 
influence and control the 
the environment. The organisation urges women to use this 
position and to call on governments and manufacturers to 
make changes in unsafe products.

Nylon is 
materials 
the 
and

who runs

Environmental Investigation Agency have the courage to 
what other bodies fear - unearth and expose the true 

responsible for the illicit ivory traffic and the 
decimation and suffering of the world's ele- 

A no-nonsense and effective organisation made up 
people who genuinely care".

wild caught birds into Europe and provided film and docu­
mentary evidence which exposed the extend of the trade.

also were the first to raise the issue of the Faroese 
_whale and dolphin slaughter into international status



References

1 . Friends of the Earth.Director of

2. Taken from

3. Di rectory of the Environment Pau 1 .Rutledge & Kegan,

4. of Earth. Handbook London.MacDona1d & Co.

5. f rom

6. of the Earth

7 . I nternat i ona1McKenz i e.

8. Waste
1987 , 65page

9. Claire Haggard. Fashion

10 WeekendNade 1 . Te1 egraph

of1 1 .

Ditto12.
Falconer. Fash ion13.

14.

Green i sFace15.

Lucy Pee 1 .16.

17. Fashion at 
by Des i gn.

Robert
Suzette

Col lege 
London ,

Joanne 
of Art.

Ali son 
1989

Design to Save the World - 
International Design Magazine.

Katherine
Magazine.

Wea1th 
Handbook.

Friends of the Earth - Help the World Fight Back - Campaign 
leaflet published in 1989.

Acceptable
Jonathan Porritt.

T i ghts - Karen 
Front cover

The 
Britain,

Had 
style.

The 
1988.

ICI 
Weekly,

gn

G Ingersoll 
Sherman.

from Waste - Jonathan Porritt. 
MacDonald & Co Limited.

Tedi Bish & 
page 16

an i ma 1s. 
in 1988.

Broaden. Professor of 
Laura Ashley, A Life 

1990. page 92

It So Good - Polly Powell and 
London. 1988. page 49

Hamnett 
September 23.

Rod King. Chairman of CIA
November 9. 1989

You've Never 
50's and 60's

Friends of the Earth 
London.

"Laura Ashley" 
the Royal 
Anne Sebba.

Bentham Philosopher (1748-1832) on 
Body Shop leaflet, which was published

Green, The Colour
Weekly. November 9.

Friends of the 
1987, page 65

Sher i dan 
London , 1989,

The Green Imperative - Dorothy 
Design. Nov/Dec 1990, pages 44-47

McCo i d. How 
page 62

How Green is Britain.
Jonathon Porritt, page 19.

a Body Shop

Green, The Colour 
Merchand i s i ng.

Animal Testing and Cosmetics - Taken 
campaign brochure published in 1989.

Money
Fashion Weekly,

of Money
1989.

Plans to Recycle
September 17. 1990



18. T-Shirt

19. Jonathan

20. Thames &Papameck.World

21 . Arch i tecture

22.

23. Green Magazine, June 1990.Trevor Lawson,

B i bli ography
Books

But 1 er &of Fash i on.Wor 1 dChang i ng

1989Boston,Beacon Press,Corb, Daly - For the Common Good
Form and Function

London,How to be Green - Century Hutchinson Ltd,

1851 .

Unwin Hyman Ltd.ThoughtPoliticalGreenDobson,

Harmondsworth. London 1970Douglas, Mary - Purity and Danger
Century Fashion Anchor20thof

Thames & Hudson,1750-1980,Objects of Desire -

Green Design - Architecture Design &

Allman & Sons Ltd.to FabricsF i bresF romGale

Peter

100

Eli zabeth 
London 1971

Forty 
London.

of the Earth - Help the 
Taken from FOE leaflet

Robin - ' 
London 1989

Fox .
London,

Button, 
1989.

John
1990

Adrian
1986

Robin 
1989 .

Real 
1972.

Des i gn 
Hudson.

Enzymes 
Novo

Take 
Nordisk,

Fr i ends 
Porr i tt

Little 
Karen 
page 69

V i ctor
I nt roducti on

"Green" 
Oxenba11,

- The
1977

Animal Liberation

Andrew
London 1990

- John Gordon and Alice Hiller, 
page 82

Mur re 1 1 . 
page 13.

Earth Fight Back - 
published in 1989.

the Sheen out of New Jeans - 
Observer. 25 November 1990.

Green Design - Avril 
Design & Technology,

Gruen Ian. Hinde David. Singer 
Chameleon Press, London 1987

for the 
London.

Dav id Bellamy 
page 41.

Collins, Michael - Towards Post Modernism - Design Since 
British Museum Publications Ltd, London. 1987

Benton, Tim and Charlotte with Dervis Sharp 
1890-1939 - Crosbey Lockwood Staples, London 1975

Katherine Hamnett 
Back. London. 1988,

Fox Avri1, Murrel 1. 
Technology Press,

Carter, Ernestine 
Tanner Ltd. London,

Ewing. Elizabeth - History 
Brendan Ltd, London 1974



I nterweaveNatural F i bresDyes ■

Fa i rchi 1 d

Thames & Hudson .Design for the Real World

Polly - 50's & 60's Style - Apple Press Ltd.Powel1

MacDonald &Friends of the Earth Handbook

R i chard London.Victims of Sc i ence Dav i s Poynter,

Anne GeorgeLaura by Design

Tenon , J R Par i s. 1788

Save the Planet - Penguin1001 Ways to

and the History of DesignHistory

Cassell Limited.William Morris As DesignerRay

to Mod) - Design Council,

Westview Press Inc,of Text ilesHistoryA

Per i od i cals

Green Magazine - David Bellamy, June 1990, pageTrevor

101

Peel I
London,

Knutson.
Press Inc.

Whitley, 
London,

Valley.
Books.

Murray 
Pub 1i cat i

Papameck.
London .

John
London.

Hyde 
Consumer

and
Nev;

Porr i tt. 
Co Ltd.

Jennifer, 
and

Sarah, 
i n

Lawson, 
41

Rydot.
1975

Nigel
1987

Kax
1979

Lucy .
, 1988

Victor 
1972

Life
1990

_ Telegraph Weekend Magazine - "Katherine Hamnett" 
1989

Linda - Synthet i c 
Colorado 1986

Design 
1989

- Changing Styles in Fashion 
1989

- Pop Design (Modernism

Watk i nson, 
London 1967

Wilson, 
Co 1 orado.

Sebba, 
Weidenfield & Nicolson Ltd.

Ashley - A
London,

Bernadette
London, 1990

Bish Tedi and Sherman Suzette - Design to Save the World - Inter­
national Design Magazine, page 16

Jonathan
London . 1987

Smith Greg - 1966 and All That - 
Britain 1960-1969. Trefoil Books

Encyclopaedia of Textiles - American Fabrics 
IMagazine - Dome Publishing Company. Third Edition, 

1980

Waiker , A 
Pluto Press.

The New
Fash i ons 
Jersey,

Nadel. Alison 
September 23,

Harr i s
Design and the
Ltd, London 1986

Pexton , Magg i e 
ons, Nev; York.

Memoires sur les Hopitaux de Paris



The

1990May 8-16.Oslo .Aftenposten.Our- Common Future Magazine
Acid Enviro.SNVAgency,Protect ion

3Issue No 3. Spring 1990, pageVeil, New Consumer.Phil
NewResponsibi1ity,

102

L'Estang. 
Consumer,

Jaquie 
Summer 1990.

Corporate
Issue No 4,

Aldersey - International Design Magazine - 
- Nov/Dec 1990. pages 44-47Willi arcs. Hugh 

Green Imperative

Soc i a 1 
page 12

Sweden's Environmental
November 1990. No 10



Acknowledgements

I like

my research.

I The Victoria & Albert Museum
and The Britishand Dress)

andcorrespondenceIndustry their

I wou 1 d also like thankto
advice and i nterv iews; Lynx :

information and correspondence.Environmental Network for their

and I want to

103

Greenpeace. 
thank them for their time.

EnFO and Eolas were also very helpful, 
help and adv i ce.

wou 1 d 
History, 
Museum)

The Body Shop for their help and 
Friends of the Earth: The Women's

wish to thank The Design Council, 
(Department of Textile Furnishings 
Clothing Industry Association for 
advice.

to thank Lou Taylor (Department of Art and Design 
Brighton Polytechnic) and Elizabeth McCrum (Ulster 

for their personal correspondence and advice concerning


