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INTRODUCTION.

The fashion industry

during and after the Second World War,




The first five years of the Second World War were not,
perhaps, a time to think of fashion, but fasion is a resistant
force and also one important source of trade, so that even
during the war years, in areas away from the worst of the
struggle, it continuved to play a part. After the fall of
France, the Germans wanted to move Haute Couture to Berlin
or Vienna, but Lelong represented the couturiers in negotiating
o long hard bargain to keep it in Paris. He also obtained
exemption from restrictions for twelve fashion nouses, but
in fact ninety-two managed to continue trading and saved
some 100,000 skilled workers from forced labour in the
German war industries, thus ensuring the survival of Paris

as the centre of womens' fashions.

In Britain, clothes rationing was introduced in June 1941 +to
control not only the number of garments that might be purchased,
but also the type and amount of material used in their
monufacture, and restrictions were not lifted until 1949,
However, the British Board of Trade in 1942-3 sought the
co-operation of the newly formed Incorporated Society of

London Fashion Designers, consisting of designers such as
Norman Hartnell, Molyneux (who had moved his Paris house to

London), Victor Stiebel, Creed and Bianca Morra, in producing




sample models conforming with the regulations. The models were
well designed and easy to manufacture, and manufactured in

large numbers carrying the "Utility" label. This link between
distinguished designers and the ready to wear trade, coupled
with an influx of refugee workers from central Europe, mony
of whom had been trained in dressmaking workrooms in Berlin
and Vienna, was to raise the standard of the British wholesale

trade and boost the export value of womens' clothes to around

; <3 million by 1938,

In America, where for so long Paris had been considered the
main source of fashionable dress for women, the fashion trade
was thrown back on its own resources, and a distinctive American

look emerged, based on folk fashion: print cotton dresses, such

as the early settlers wore, frilled cotton skirts and blouses
from Mexico, fringed leather from the American Indian, Stetson
hats and boots, and above all T-shirts and the stitched and

| riveted functionalism of working-men's overalls, which as denim

jeans, have become the most universally popular garment ever

worn by rich and poor alike throughout the world.

Hollywood became g major influence on the world of fashion and

stars such as Jane Russell and Lana Turner popularised tight




figure~hugging sweaters. They emphasised the high pointed
breasts which became a feature of the American feminine ideal
during the 1950s (which still continues there today) and

caused a boom in the manutacture of the brassiere or 'bra'.

In France, with the couture industry virtually in the hands

of the Germans after the fall of Paris in 1940, couturiers

saw little point in saving cloth or labour to put money into
the hands of the occupying power, so their designs featured
voluminous skirts and sleeves, elaborate drapery and a general
feeling of extravagance. Shortages of materials were overcome
with inventiveness and a certain bravado, even among those
unable to afford Houte Couture. Hats in particulor were made
from anything women could lay their hands on.- net curtains,

plaited straw and coloured paper or wood shavings; shoes were

soled with wood or mounted on cork.

After the liberation in 1944, the press and representatives of
the glossy magazines greeted these fashions, so strange and
fascinating after years of austerity, with considerable
excitement. Some were enthusiastic and some critical, but the

governments of Britoin and America were far from enthusiastic

and tried to enforce press censorship. The contrast in styling




was particularly irritating for the Americans at a time when
the French government was keen to import clothes manufactured
in the USA for its mass market, for whom there waos a severe
shortage of garments. However, despite the cynics' view that
the Paris Coutureiers had done well and saved their own skins
and businesses, they had also saved the fashion trade in France.
Most of the great pre-war couturiers were still in business and
were joined in 1946 by Pierre Balmain and in 1947 by Christian
Dior. They produced clothes of superb craftsmanship and beauty,
and in spite of some patriotic resistance from Britain and the
USA and a certain resentment from sections of the French
working class, those who could afford the prices, together with
journalists, buyers and manufacturers flocked to Paris to buy
models or to adapt designs for the ready to wear market. By
1948-9 the soft feminine look was firmly established, and for

a period of over fifteen years, against some considerable
competition from designers in America, Britain and Italy,

Paris was to lead the fashion world; for example Pucci in

Florence, Simonetta Fabriani and Galitizine in Rome. It was

Paris thot provided an unquestioned leadership in women's

fashion; cutting skills reached an astonishing level; cloth
was moulded with sculptural expertise into beautiful or

fantastic shapes and the standard of tailoring, dressmaking

and embroidery was impeccable.




Christian Dior's name dominated the headlines from 1947
until his early death in 1957, owing partly to his gift for
publicity; but Paris almost overflowed with brilliant talent
- Balenciaga perhaps the greatest designer of his day,
Madame Gres for the classic perfection of her superb draped
dresses, Jacques Fath, Givenchy, Balmain, Cardin and Nina
Ricci, to mention but a few. In 1954 Chanel re-opened her
couture house and within a few years versions of her little

understated braid-edged suits were being worn throughout

the western world.




The Development of the Italian
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The lady-like figure of the mid-50s was rivalled by a very
different type when the Sweater Girl' appeared. Lano Turner
was the acknowledged stor of the new fashion whose outward
and all too visible sign was o stiff-tipped brassiere worn
beneath a tight pullover. This vulgar style had one good
result - more attention was poid to the design of knit wear,

which developed from a cinderella to a high fashion star.

Nowhere was this improvement more noticeable than in
Italy, where chic and well-cut knitwear made an end to the
dreary non-fashion garments hitherto regarded as proper to
a sporting life, and Mirsa's neat models with dark Eton
jackets and light slacks or pleated skirts entered every

holiday wardrobe.

It was through small beginnings in knitwear and even
more so in accessory items such as leather bags and shoes
that Itolian fashion began to be noticed. As early as

February 1935, English Vogue magozine featured four pages

of Italian designed knitwear and advertisements for those
‘Italian' high stiletto court shoes appeared regularly.
The fact that they were Italian was always stated. When

you consider that Paris ruled supreme in the fashion world,

and that magazines like Vogue and Bozaar only featured the







Fig- ‘:

Currently conditioned as we are to the
bold exciting lines and colours emerging
from Italian fashion houses, the next
loggiical step.is te find such clothes
imported here, These eight sweaters
and cardigans indicative of the new
trends are all available in the shops.
The classic cardigan, seen from a
Mediterranean view point, takes on a new
lease of life, becomes the focal point

rather than an accessory after the fact,

“L/ooué g Feb . 1955
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Paris, and to a lesser extent, the london collections, it was
a feat in itself for Itolian design to be included at all.
For women of the time, i.e. the early fifties, it was bheit
dream to own a Paris gown; fashion only came from Paris.,
Unlike today, when there are so many influences and directions
on fashion design - Japan for instance - who would have thought

that journalists and buyers would travel to Tokvo to cover the
] Y

collections - today it is acceptable; in the fifties it was

unheard of, unthinkable.

However, it was really through the efforts of one man -
Giovanni Battista Giorgioni - that Italian fashion was
actually 'invented'. He was an extremely shrewd and wealthy
businessmon who organised fashion shows where the up and
coming Italian designers would present their collections to
buyers and the press {(mainly American). Sasically he was a
snrewd promoter who wanted to take on the French, and launch
Italy (and Florence in particular) as a fashion nation, that

would have international recognition.

He started working in 1923 as a buying agent for some
of the best American companies. Despite political upheavals
closure during the second World War, he managed to organize
Italy's export across the Atlantic. His ability as a business

man, his boundless imagination and his enthusiasm were
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responsible for the success abroad of quite a few Italian

T

craft products: from footwear to knitwear and from Florentine
linen to ceramics, glassware and antiques. His daughter,

Matilde, who started working with him in 1947 recalls, "My

father was so convinced thot our craftsmen were technically
unbeatable that he went nretty far to prove it. All kinds of
things were brought back from America to widen their knowledge,
to get them to duplicate American things and to do them aven
better than the originals., Once he returned to Florence with

some crates of American shoe moulds, and another time he brought
back dolls so that they could learn exactly how their beautiful
embroidered linens might be cut to fit them".l“

In 1950 Giorgini realized that his American clients, when
they came to Italy to look for the usuval merchandise, were struck
by the elegance and originality of certain boutiques. But in
those years French fashion still reigned supreme. Americans,
everyone knew, buy their clothes in Paris. Giorgini decided
that there was no reason to feel inferior to the Frénch designers.
fle made a tour of the better-known houses in Rome and Milan,
suggesting that they invent original styles as different as
possible from those of Dior, Fath and Balenciaga. But the
attitude of the day, with o few exceptions, was "Has Giorgini
gone mad?. "Doesn't he know we thrive on customers who want

Paris styles?"g' Rejected by the big stars, he scouted among

the new names. He succeeded in convincing ten high fashion
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designers (Slmonettq: Fabrani, Fontana, Antonelli, Schubert
and Carosa of Rome, Marucelli, Veneziani, Noberasco and e

of Milan) and four boutiques (Emilio Pucci, Baroness Gallotti,

Avolio and Bertoli in Milan).

The show was organized for the night of February 12, 1951 in
Giorgini's own home in Florence. The guests were American
customers, buyers from stores such as, B, Altman, Bergdorf

and Goodman in New York, I. Magnin of California, and Morgan's
of Montreal, along with various members of the press. Uninvited
were Giorgini's friends, whom he tried to involve only in his

social life.

Within a few weeks the stir caused by this first presentation

had made such news that by the following season, July 1951,
Giorgini was so submerged by requests that he was forced to
transfer his fashion show to the Grand Hotal. New buyers from
New York and Californic appeared, along with Life and Time
magazines who, while applying for entry, asked about the hotel's
light voltage; they wanted to come over to photograph Italion

fashion.

After three more seasons, the Grand Hotel was bursting at
the seams. In 1953 he obtained permission for the fashion shows

to be held in the Sala Bianca of the Palazzo Pitti, a permission
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never previously granted to a private individual. The famous
T-shaped catwalk was born: thirty metres long, covered in the
palest beige fitted corpet. At the top end of the walk were

the seats assigned to fashion editors from all over the world,
permanent places orchestrated by Giorgini (according to a precise
hierarchy). In the front sat the prestige names. Behind them
were seated, in decreasing order of importance, all the others.
Seats for buyers on either side of the ramp were also granted
according to iron rules. At least ten meters separated the great

from the lesser Texan one.

Californian buyer
In 1954, having seen that the river of Italian fashion was
rising to flood level, Giorgini began to solicit interest among
figures. On the strength of their personal esteem and
friendship with Giorgini (and certainly not because of their
support of fashion: nobody yet believed in it), the chairmen of
the Florence Chamber of Commerce and of the Tourist Board set up
the Florence Centre for Italian fashion. By 1955, Polazzo Pitti
could no longer contain the crowds. The centre decided to continue

holding the shows at the Sala Bianca, ond to install the collection

display stands in the Palazzo Strozzi.

Again in that year, with his thorough knowledge of the

American market, Giorgini grasped the importance of "off the peg

Fashions"§° He urged some of the leading wool, silk and cotton

. : ; Ji ) come to an
producers, (Rivetti, Terragni and Valdisusa) to
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agreement with dress designers. They would launch o new up-to

i B re 1
e ea., The t v of ; :
date id he first show of ready to wear fashion was held in

Milan ot the Principe e Savoia Hotel in 1958, It

lasted three

seasons, but the expenses were too heavy, th

2 buvers too few

and so it was not until nearly ten vears loter that ready to
C - ! -, L s s -

wear fashions became o topic of real interest. Meanwhile N

Lle, 3

(oY L e e . .
1958 high fashion was prospering. From season to season fresh

~

] A i o - ] | & £t . ST * .‘_ - ~ .
names anc stars were added to the list: Gﬂllc?zlne; Capucci,

(]

Cancetti and Biki.

CI%

It wos not until 1956 that the first major agisplay of the
Italian Look took place in America. The image had to be extremely
chic and it was entrusted to nine aristocrotic ledies to promote
it. They crossed the Atlantic on a liner, with fantastic ward-
robes full of Italion designer clothes. When they got to New
York they wore them - in their capacity as high class mannequins
- at a big party, during which they gave interviews. It hit all
the papers. With the doys of student revolts and flower power
people still far away, the fashion/aristocracy link aroused a

type of reverence in the efficient American fashion organisation

that had no such illustrious names of its own to boast of.

In 1958 it was Guido Carli, then Minister of Foreign Trade,

who promoted and backed the first organized tour of the United

States. Fourteen Italian fashion houses staged shows in New York,
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Washington, Chl_cago, San Frcnclsco, Dallas and Boston. It A

a big success although the Americans complained that the g uthopst
1 . b . :
the designers in person had 7 Sele Sovers Bian dihed ey

representatives instead,

el ’, 1] = A L L ® ‘f.\ - [ .
A report by Hedy A, Giusti, Corriere d'Informazione, New York,

¢

Maorch 26 1958, stated "Stop telling me that Italy can't do things
on a grand scale! For years we have complained about ourselves

and listened to the complaints of others on America because Ttaly
wasn't getting itself together, doing things in g haphazard fashion
letting itself be beaten by France - we have been saying that Italy
can't export and can't advertise the way it should be dene,
especially in Americo where if you want to sell you have to do
things without skimping. (sounds exactly like the staote of the

Irish industry today over thirty years later). Well, Ttaly has
done things in the grand style. Never in the history of international
trade had a government made such an effort to get its industry
known abroad. Fourteen representatives of vorious Italian fashion

houses, carrying two thousand two hundred pounds of luggage are

currently travelling around the United States™.

Giorgini's first big disappointment cane in 1959, Simonetta,
Fabrani and Capucci were asked by John Fairchild to leave the

. . - D -
S s + collections in Paris.
Palazzo Pitti and italy to present their

But this defection probably started as early as July 1951 when

i i 1 also showed
they began to show in Rome. Princess Irene Galitzene




13.

in Rome and successfully launched her first renowned "Palazzo

Pigiama" there,

Maria Pezzi in the newspaper Corriere d° Informazione,
Rome, commented in the July 23 1957 jissue "Italian fashion
designers have become more spoiled than operq stars and more
fickle thaon variety actresses. They get themselves signed on

for a show and then send a doctor's certificate to excuse their

T

absence. They decide to show in Florence and then show privately
in Rome. It's becoming a tough profession for the organizers,

fOll of surprises...... ".

Store buyers were quick to give their attention to the
Italians, whose shows brought a new inventiveness and elegance
to fashion, « variety, novelty, panache and even eccentricity

which were more sought after and admired.

Separates originated in the United States, but it was in

Italy via Italian America that casual wear really achieved its

reputation for elegance. Knitwear, which had consisted mainly

of shapeless sweaters was given a new lease of life. The Italians
experimented with different shapes and yarns for knitwear, crew
necks and V-necks, shaggy mohair jerseys and cashmere cardigans
reviving traditional designs but transforming them by styling
and colour., Huge polo or turtle necks, attached hoods, wide arm-
holes and spectacular colours, including bold stripes, made these

sweaters dashing and exciting as well as practical. From about



1945 the "Italian" sweater was a much followed fashion - and

with endless variations it still is. In Britain the "Sloppy

Joe" became a home manufactured article with Scotish mills

taking a lead in making changes to it. Sweater dresses became

popular and still are. In America Mainbocher introduced quite

o different variation on the sweater theme with his elegant evening

sweaters, embroidered with beods and sequins.

Italy also specialized in attractive ski-clothes and holiday

separates - candy striped shirts and skirts, travelling ponchos

and handpainted beach clothes and "palazzo pyjamas™ in which

| : : Sl
the designer Pucci specialized.

Another area in which the Italians dominated during this

period which was subsequently taken up by the masses as well as

the stiletto-heeled shoe, with its pointed winkle-

picker toe. Italy has been the world leader in shoe design ever

E the classes wos

Z

i

| . .

' since and before. Top shoe mokers were featuring fantostically
el hee Ly 1951, but the great vogue was in the later
igh, narrow heels D) ; <

Fifties and it continued into the sixties. For years the young

and not so young teetered {and still do) about their business on
four-inch heels that narrowed almost to a point. Tnnumerable floors
and carpets - not to mention feet - were ruined by them. In some
famous buildings special over shoes with substantial heels were
be worn before admission was granted. Airlines

supplied and had to

bout the damage don r planes.

2l G 1
complained a e to the floors of thel
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Jhen Ferragomo and Perugia were the best known names in footwear

. i = o 1 o ’
Italian designers also produced a full range of bags, belts and

) ".- 1 b JE TE - - . .
other accessories which were always a feature of the fashion

11

s 1 L o Ll i Dl S ~ - i TE ¥ |

parades ot the Pitti Palace in tlorence, and were greatly sought
T - T e e T [P .

after in turope. Italy showed her leadership in all branches of

o i~ Momia g . . . N A o
the accessory trade, specializing in the tone of aristocrotic

~J

chic. The head of the House of Fobiani once summed up the Italian

i — ] i
cach season clothes renew woman and

L

attitude towards clothing:

therefore the world and each season we earnestly believe that

L

women have never been quite so beautiful nor the world quite so

The Italians brought a new flair to women's clothes, with
unusually smart dramatic couture, and in characteristically bright
and pretty sportswear and separates from the ready to wear people.

In the 1950s their attentions were turned first to casuals with

BeWlistretch fabrics used for tight fittingibut flattering pants,
witty new cuts such as fringed nonchos with matching trousers,

' = [y A |
three-quarter length "Toreador" pants, and off the shoulder knittea

winter holidays came back into

11

tops, With the affluence of CZurope,

. = : T 172 1
fashion, and the Italians produced some bright new ski-wear 1n

vivid colours instead of the traditional black or grey; new synthetic

e & 0 0 L
fabrics such as nylon could be ruched, elasticated and zipped at

ease, and also dyed to a new intensity of bright blue, canary

yellow or bright pinke.



FI6.9.




FIG .G .



e —— e ————

. L e W S () 1L = ] . - %
Bright n ynthetic fabrics were developed during the mid and

s

late fift

N 1 e b1 ¥ =
es such as Orlon Dracon and Terylene. They became

i iately poj ! o1 o : :

immediately popular as they were creuse resistant and washed
e e Sy S

very well, They were also mixed with wool and cotton to make

! & rab] h (Rl - i -
them more durable. These fobrics found a wonderfully imagina-

tive designer to express their possibilities in Ken Scott, an
American who had settled in Italy. Working from Milan, initially
as a fabric designer, he created a stunning range of bright,
flowery prints which were adopted all over the world by
manufacturers for dresses, scarves and many kinds of household

and fashion cccessories.

1 D

Even more significant was the work of Emilio Pucci, who also
worked with knit jersey and in 1934 produced o range of bright,
swirling patterned dresses and two pieces (tunics over floppy

trousers) which were so soft that they could be folded up and

carried in a handbag. In an age when the life style of every

—

model and jet setter was grabbing copy in all the major news-

papers, these clothes were swiftly successful. Pucci's slightly

Art Nouveau, slightly "nsychadelic" prints on vivid and clashing

colours of shocking pink, leaf green, purples and mauves,

emphasized with outlines of black were eosily identifiable and

were a high status symbol of the time.

In the early sixties he was hailed as fashion's greatest

"o b found his
expert on colour and casual clothes - "tne man who
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inspiration in Italy, his ! 0 : .
NSt Yy N1S nome, then influenced the worldh e

Veronica Scott interviewed him at hi
im at his Palazzo in Florence for

Woman magazine in 1264 and wrote the following:

i 2 i
From the cool green and greys of the sunlit courtyard +
e r ’ whe X, b N ) rc l‘()

r

the lush blue white and gold of the magnificant entrance hall
=t 4
the Palazzo Pucci is a study in the clever use of colour -
colour to live with, to wear. Pucci is continually fascinated
by the exciting possibilities of colour in clothes from the
boldest to the subtlest of shades in glamorous evening gowns or

casual sportswear,

My first question to this world famous colour expert was:

"How does colour affect a womon's looks?"

no ] = _1 ! ,F . ) i i
“OLlour does so much Tor a woman - ennances her beauty,

makes her clothes exciting instead of drab, gives her gaiety,

confidence -~ so that she is attractive.

I like to think of fashion in terms of brilliant colours

or subtle pastels, but never as a washed out no colour affair.
r the girl who loves to be odmired, doesn't

want to merge into the background in 'safe' unrelieved greys and

N JE Jefi i FEAS =
browns, She prefers to add colour;.knows that soft lilacs and

] L L3
greens feminize the hard, rather austere background of a grey

it ] 1 i rown
suit, that a touch of pink or purple will add spice to a b

Mool e i clire Siseshats o lsleals . o

"Learn to wear colours gradually. Start with black and
white, the basics. Team a black skirt with a white blouse, black
shoes and bag. Should you add more white - a scarf, ear-rings?
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What proportions are bSO Vou 2, s e

Try a shocking pink skirt or a Capri blue knit with your
black skirt. Just one area of solid colour, but see how it 1lifts
your looks, your spirits too. Match a vibrant, pink lipstick, a

;

sharp blue scarf tied around your hoir. Now go for two areas of
solid colour - a soft tangerine skirt with the pink shirt, sharp
lime with the blue. Or: vivid sunshine yellow with firey red;
warm, sweet geranium with olive: soft mimosa with lobster. This
qutumn I particularly go for strong vellows with deep murky

purples, browns and greens.

"Now dare the boldest groupings: rich purple with hot spicy

ginger, fuchsia with vermilion; saffron with maroon; cerise with

amber. These are the clash colours - need nerve and careful co-ord-

inotion or colour balance, to look great.

"Can we follow any rules to achieve perfect colour co-ordination.

Houldo we know when the colouzxs dre right?"

o - -':. . ‘ /
"Colour co-ordination 1S achieved when an outfit is wholely

pleasing. You'll only get this by clever shopping and constont

experiment.
URBUy L

Don't trust guesswork Ty clothes on before yo
possible wear the rest of the outfit when you shop for casuals.
"Here's an example of bad co-ordination = you decide to team
a pair of beige cavalry twill slacks with a tan wool shirt, OreTZe
corduroy jacket; without looking in @ full length mirror, you ¢i

M I
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_ e silk scarf round your hair wea
gn orang Y% P r beige casual sh
val shoes,

one glance would tell you that from the waist up you'
ou're all

orange, Trom the waist down, beige. What's needed is b
a beige

scarf, tan shoes.

Pastels are at their best in sunshine or on a brightly-lit
dance floor, look drab in the rain; bright yellow looks great in
dreary weathers. I have suits I wear in London, but would never

dream of wearing in the brilliant Italian light of Florence."

"The fabulous Pucci pants are world-famous. Why have you
concentrated so much on slacks design? Is the skin-tight-slacks

look dead, apart from ski pants?"

" ife is getting more hectic - i've tried to create a new

concept of fashion to cope with it. That's why I choose slacks -

nerfect for open-air living, perfect for at-home relaxing. And

women need to relax.

Until I stepped in, slacks had been baggy, drab affairs for

dowagers and land army girls. T saw their feminine possibilities,

pared down the line until it was sleek, made them in stunning

silks, linen or wools., New a freer, more fluid look is creeping
in... the new line is gentle for day, remaining sleck over the

. - 11
hips, but much more pronounced for evening.

i :gners see @
"How important are stretch fabrics? Many desig
1"

oo witthl thiSeeides

fantastic future For them. Do you agr

&
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and they must be skin-tight at hio level, don't
s adon Eneed o dls

o =1 £ 4 L
gives tantastic sSupnort

[Spredict clothes of the fu+ i i
! ~lothe HeTuture will qll conta:
1l Ll contain strete

==

; I AP o . 1 1
bresrifioundations will be s+vamml$mwa.d ]
£ ; . 44 be streamlined: the all-in-one leisure

suit will arrive,

' AT T . .
I'm working on a leisure suit myself - 'i%s g sort arieae}
; LS a sor ipsule

igure with all the oport buil+ 3 s
jure with all the support built in, nothing

<

for the female |

1 ) A = 24 Ll A
unaerneatn. L'm glad the new synthetic stretch fabrics make

L . Lot . i -
foundations lighter, eosier to wear. I'm all for the natural

c . TS (St = T Ty 5 . .
feeling - when I design corsetry I try to moke it as dainty and

i

non-constricting as I con. No woman should wear o girdle until she's

ot least twenty-five - give those tummy muscles a chance to develop

naturally in teens and early twenties, then I guarantee you'll need

only the lightest control later on."

] . 1 > e - e aTe 2 3 k24
"How important is a woman's figure to the Pucci look?

» . 1 T e OIS o T 11
"A woman should try to acquire a slender figure if possible,

Fi L rif3. | o &
but more important than mere measurements 1S the way she moves.

K | ' lders square, tuck in tum and seat,
\eep head up, eyes front, shoulders square,
1 5W 1 tur to your
keep arms lightly at sides, letting them swing noturally to yo
ruf] L
back and forth, until an easy graceful rhythm is

count. Do this back
* i) L
¢ - always walk like that.

c it -

developed. Once you've got

o '
t ou Sui Uup
E to be vour keynotes - Could y .
"Ease and grace seem to be you y
L 20
? What is your greatest influence?
~ /

e
the Pucci approach to fashions




196 % .

-

4

PUcc



e

1" | I .
T ce Rt :
You can't design fussy clothes if you live in ol
i SHAYART it lorence.
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Iutifiul ~ that's how I see women.,"
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e 1n man areas oOf desu('ini (‘jj_SO deslgned pO-Ce}!‘l:lﬂ
re I LaLn

e perfumes, manages a firm speci z1 i
e ; g £irm specializing in upholstery fabrics,

b
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even bottles wath Pucci designed labels of the family vineyargs '
5 /

rosé wine.

Before he became @ designer he was an athlete and an aviator.

Later he served for fourteen years with the Italian Air Force, and

~

Wt fact serving as dn officer when he started to design and

he was later elected tO parliamente.

g LR % g (N} A%y > 1 L1
His fashion more OF less dominated tne Tate fifbies s

11 swing, ond the early seventiese.

|
|
l sixties when Psydelia was in fu
l While his name may not be instantly recognizaple nowadays and
although he is no longer at the forefront of Ttalian fashion with
d Versoce; e stillkeeps his name alive.

ce and Mila

nomes such ds Aymani an
n are s tocked with the

Designer boutiques in Floxen
( soft, sporty separates and sizzling silks that he invented. However
‘ . . . L . -he
| he has taken on another task, he 13 fighting %0 keep alive T

. . L3 t'

crafts and skills that have Flourlshed in Florence since tne
rble polazzolje

1 dark heart of his ma

Renaissance. In the cOO
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By the mid=60s the ultimate authority of Pari
o Q o
: : . ' ris couture was
beginning to De eroded, by escolatj
lating workroom costs, the
5 _-- - [ o -_L. X
impatience of a jet set world and the declining d
demand for
quality the appetite for '
Y ite fTor novelty and the accent y
t on youth. It
was the swinging 60s, a ti '
, @ time of throw i
-away, disposable fashi
ashion
- Lt '
with London as its centre. Whi ; :
. ile the influe i
nce of Paris w
aned
F
P =
Rome, Florence and Milon wea ;
re quietly becomi hi
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