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INTRODUCTION

As Jane Reed, long-term editor of Women's Own and the editor-in-chief of Woman said
“a magazine is like a club. Its first function is to provide readers with a comfortable sense

of community and pride in their identity” (Hughes and Hallell 1982, p.21).

Magazines have a particular fascination in that they present different ideal images of
womanhood in their pages. Each magazine presents its ‘ideal reader’ through its editorial
content, advertising and fashon pages. With so many magazines available on the market,
this ‘ideal image’ can differ immensely. I aim to examine the idea of the ‘ideal reader’,
using the Irish magazine /mage as the main focus of my study.

Image magazine has particular relevance to me as we both share the same birthday of
October 1975. This inspired me to look at its development throught the last quarter of the
twentieth century and its position now in the market twenty-two years after its birth. I am
also interested in the Irish market and in the ‘image’ that this magazine presents to its Irish
audience.

In order to place the magazine in a wider context, an examination of the role and a general
history of women’s magazines is discussed in Chapter One. This traces the development
of women’s magazines from the first publications to the present. This helps to establish the
position of Image as a magazine in the late twentieth century.

As the focus is on an Irish magazine and the Irish market, I became interested in the
broader history of women’s magazines here. Chapter Two is an outline of the women’s
magazines which have existed in Ireland. This area was to prove of greaat interest and
involved more time and research than anticipated. As secondary information in this area
was non-existant, it involved many hours of research in the National Library,Dublin. As

colour xeroxing facilities are not available at the National Library illustrations for this






chapter are limited to black and white copies. This Chapter is not intended as a

comprehensive history but it is hoped to be of future use to students studying this area.
Chapter Three is an analysis of Image magazine. It aims to establish its ‘ideal reader’ as

reflected in its editorial, advertising and fashion content and outline what changes are

recorded in this image through its twenty-two years in existance.






CHAPTER ONE
A Brief History of Women’s Magazines

Research for this chapter came primarily from Irene Dancyger’s A World of Women: An
Illustrated History of Women’s Magazines which provided useful information particularly
.on earlier publications. Inside Women’s Magazines by Janice Winship also provided
historical information as well as giving an insight into the role of women’s magazines.

The phenomenon of the magazine as it is now known began about a century after the
invention of printing in the West in the Fifteenth century, and had its origins in pamphlets
and other smaller printed material. Later much of the energy that went into producing this
occasional printed material was gradually channelled into publications that appeared
regularly. Soon a variety of material was collected designed to appeal to particular groups
of people with particular interests

As women accounted for half the population and began to become more literate they
became recognised as a viable group targeted by magazine publishers, and since have
become the principal consumers of the magazine industry. As women’s interest have
spread and diversified, so too have women’s magazines to meet those needs.

Although women were served by a variety of one-off publications and ladies sections in
the male-dominated newspapers it was not until 1693 that the first magazine for woﬁlen
was produced. Called The Ladies Mercury, it was created by John Dunton, a countryman
from Cornwall described by his contemporaries as a ‘lunatick, crackbrained, scribbling
bookseller’. It became a prototype for its successors, concerning “all the nice and curious
questions concerning Love, Marriage, Behaviour, Dress and Humour in the Female Sex,
whether Virgins, Wives or Widows” (Dancyger, 1978, p.13). Like so many innovators

John Dunton died poverty-stricken, leaving others to reap the benefits of his brainchild.






In 1711 John Tipper, a maths teacher from Coventry published the Ladies Diary or
Woman's Almanack or Delights for the Ingenius (figl). He included cookery recipes and
similarly female-orientated items but these were soon ousted in favour of mathematical
problems, conundrums and braintwisters. Women he claimed to have told “amazed
foreigners’ have as “clear judgements, sprightly quick wit and penetrating genius, and as
discerning and sagacious faculties as ours” (Dancyger, 1978, p.13).

Many of these early Eighteenth Century journals were extremely enlightened when it came
to the female intellect. Another noteworthy publication the Tarler (1709-11) was
committed to inform women about contemporary political events and debates in the world.
In this context the journal acted as a ‘surrogate’ in a world in which women were debarred,
providing space for the discussion of issues otherwise not discussed. The Specatator
(1711-14) another ladies journal combined the political periodical with more female-
orientated issues concerning “matters of the home, hearth and pursuit of marital
happiness”(Dancyger, 1978, p.14) and enjoyed much more success, suggesting that
women sought entertainment not from the harsh reality of politics, but in those matters
more directly related to them and their happiness.

According to the Oxford English Dictionary, until 1640 the word ‘magazine’referred
exclusively to a storehouse for arms and supplies. In the seventeenth century it came to be
employed in booktitles to refer to a storechouse of information. The word ‘magazine’ was
first applied to a woman’s journal by bookseller Edward Cave in 1732. Encouraged by the
success of his London Magazine, he produced The Ladies Magazine.

This magazine did not reproduce the close print of the newspaper, but was lavishly
illustrated with copper-plate engravings and supplied pull-out needle-work patterns and
sheet music for readers use, it’s aim being for the “Improvement of the Fair Sex, and an
amusement for their vacant hours”(Dancyger, 1978, p.14). This expensive production was
for the bourgeois lady measured in terms of her leisure time rather than domestic labour, as

one particular woman wrote to complain of the inclusion of cookery recipes as an
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inappropriate mundanity for a magazine that was supposed to provide entertainment and
edification. For the leisured and educated upperclasses those matters of the household
were entirely the lot of the servants and housekeepers of the lower classes. The bourgeois
lady had more concerns with embroidering pincushions from the patterns and practising
from the music sheets provided by the latest issue of Ladies Magazine. And it was here also
the magazine became an interactive medium with readers supplying enigmas, poetry, letters
of love and marriage, women’s education and responses to previous articles.

The complaint made in The Ladies Magazine of 1773 that “our sex was almost overlooked
by the almost innumerable doers of magazines”(Dancyger, 1978, p.14) could scarcely have
been made a century later.

Certain economic factors promoted the growth of the publishing industry and with it
women’s magazines. The Industrial Revolution prompted the growth of other industries
including railways, the postal system and the power industries of electricity and gas, all
promoting the distribution and production of magazines. Social changes like the growth of
general literacy and the spread of education provided a mass readership for these
magazines.

This mass consumption of women’s magazines led to diversification within the medium,
as publishers began to target different levels of the social strata. Lower middle-class
women, upper-class young ladies, matrons were all new ‘markets’ exploited by publishers.

The Evangelical revival in the late eighteenth century invested a new importance in moral
and religious teaching and the advocation of women’s acceptance of the home as their
primary sphere of religious influence. Although this produced serious journals on religious
duty and family life it also resulted in the rising importance of domestic magazine.

The emergence of the middle-class in the nineteenth century as the predominant class
projected the ideology of the importance of work, in contrast with that of the eighteenth
century when bourgeous culture was defined in terms of ‘leisure’. The importance of work

particularly for women manifested itself in that of the domestic magazine, one of the most






famous being The Englishwoman’s Domestic Magazine produced by Samuel and Isabella
Beeton in 1852 (fig 2). The magazine provided information and instruction in matters
considered essential to homemaking and professed to be for those who wanted to ‘make
home happy’. Containing recipes, tips on cookery, sewing patterns and advice on
household budgets it upheld the notion that the household was woman’s primary concern.
It was this magazine which became the model for the cheaper weekly magazines aimed at
the lower middle or working class woman. These ‘penny papers’ as they became known,
produced a boom in the late nineteenth century, when numerous such magazines flooded
the market. These magazines were the grandmothers of today’s weeklies like Woman's
Own and Woman's Realm.(fig 3). These ‘penny papers’ were able to keep costs low with
the new method of financing magazines through advertising. Large circulation figures
attracted advertising, which in turn ensured low prices, which contributed to large
circulation figures and so on.

At the other end of the market magazines for the upper-class women continued to hold
their own. New techniques in illustration were particularly important, especially for those
concerned principally with fashion and dress and there became an ever-increasing
preoccupation with appearance.

A most important characteristic of these magazines was that they defined their readers as
‘ladies’ rather than women, the connotation being that lady implied class and status.
Whereas domestic magazines had associated women with the ‘domestic’, the ladies’
magazines focussed on appearance, as opposed to labour. They had little to say on
housekeeping, childcare or gardening. Fashion-plates and detailed accounts of the latest
style in dress took priority. Where matters of the home were mentioned it was only as a
visible expression of her taste and status in features like the illustrated tour of an aristocratic
mansion. These magazines continued the eighteenth century tradition of defining women in

terms of their leisure rather than their domestic skills.
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Visual appeal was both the medium and the message of these magazines which were to
become the nineteenth century equivalent of today’s ‘glossies’ like Vogue and Harpers and
Queen. Both stress the importance of female beauty though cosmetics and fashion and
have a heavy reliance on advertising particularly of beauty products. Introduction of
advertising in these magazines enabled them to keep their cover price down when the costs
of production were probably double that price.

The twentieth century obviously saw further changes in social and economic areas. The
century saw two World Wars, the depressions and booms of an increasingly global
economy, the development of multinational corporations, the expansion and diversification
of other mass media and the growth of the leisure industry. The publishing industry saw
changes and development of printing technology, marketing and distribution.

Women’s magazines have also been involved in wider changes in women’s social role. In
response to general shifts in attitudes to sexuality and gender roles, women’s magazines
have not only reflected all these changes, but have played a significant part in shaping some
of them.

The grim post Great War years, the thirties’ depression, and the deprivations of the
Second World War, were followed by an unprecedented demand for consumer products.
A ‘never had it so good’ prosperity reacted upon the women’s magazine industry. Mass-
production, widening education and career prospects for women, full employment and the
Welfare State transformed life for the average person. Of even greater significance perhaps
was the new biological and economic freedom obtained by women thanks to the
introduction of the cheap, easily accessible contraceptive.

The increase in the phenomenon of the working woman, new kitchen appliances and other
domestic improvers had resulted in a decline in the domestic ‘weeklies’. Women’s new
position became celebrated by a new breed of magazines, ‘glossy monthlies’ that hailed the
‘New Woman’ and dealt with these new issues of sexuality, career and general lifestyle.

One of the most famous is Cosmopolitan (1969) which claimed to appeal to the post-sixties
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emancipated woman. These magazines aiming at the middle-classes have been enjoying a
steady rise throughout the latter half of this century.

The growth of multi-national publishing companies produced an influx of foreign
magazines into the market. The first appearance of a British Vogue in 1916 was an
important landmark and paved the way for other British editions of international magazines
such as the French Marie-Claire and Elle and the American Harper's Bazaar . These
expensively produced magazines aimed at the upper middle-classes present the new
‘Superwoman’ who can juggle successful career, marriage, and the household as well as
the management of her abundant leisure time. Thus defining the ideal ‘woman’ in terms of
leisure and career. These magazines are dreams of a better and different life, but one that is
presented as well within the realms of possibility. They fulfil two roles, offering a
glimpse of a better lifestyle and creating that element of escapism.

However since the creation of the first magazine over three centuries ago, each magazine
has had its own ideological pattern, offering knowledge, posing problems and providing

solutions to capture their reader’s hearts and minds.
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CHAPTER TWO

A BRIEF HISTORY OF WOMEN’S MAGAZINES IN IRELAND

The research for this chapter was to prove of great interest and fascination, involving hours
of research in the National Library, Kildare Street, searching through the archives for early
Irish publications for women. Having no specific titles to work from, the research became
a treasure-trail with one magazine perhaps mentioning the name of another and so a
network began.

From the research, it seems that Ireland has had quite a lively market for women’s
magazines. Some magazines have been abandoned, others renamed and relocated in the
market but there has always been a steady flow of publications addressed at female readers
in Ireland. This has been the case despite the presence of heavy competition from abroad,
particularly the British magazines which have always enjoyed a wide audience in Ireland.

Before the arrival of the first women’s magazine, women were served by a small number
of pamphlets and one-off publications. The Ladies Complete Letter Writer was published
in 1763 by James Hoey of Dublin ‘teaching the art of inditing letters on every subject being
a collection of letters written by women’. Other pamphlets included A Treatise on
Politeness ‘by a lady’ published by Gilbert and Hodges 1813, and Maxims concerning
Patriotism ‘by a lady’ published in 1750 (no record of its publisher).

Since the appearance of the first women’s magazine in Ireland, there has always been a
demand for a magazine specifically designed for Irish women. If it is, as Jane Reed says,
that a magazine must be like a club and provide its readers with a sense of community and
pride in their identity, then a market exists for magazines which address Irish women as a
specific group with its own needs and identity.

One of the earliest publications found in the Natonal Library was the Ladies Diary 1730
(fig 4). Published by James Hoey, The Pamphlet Shop in Skinner Row, ‘opposite to the

12
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Tholsel’, it called itself “The Ladies Diary or Woman’s Almanack, being the supplement to
all the Common Almanacs that are published in England, Scotland, Ireland and the
Commonwealth”. This publication seems to have been based on John Tipper’s Ladies
Diary discussed in Chapter One published in 1711, because similarly it offered advice on
“cookery, medicine, love and marriage ...jovial and innocent amusements, education,
gardening, painting and art” (Dancyger, 1978, p.13). As stated above this was not a
ladies’ journal in its own right, being a supplement to a ‘common almanack’, however it
was a regularly produced publication addressed to women.

Fig 5 shows how appropriate the name ‘Diary’ or ‘Almanack’ was for this publication as
it was arranged like a calendar informing of the importance of days during the month.
What John Tipper referred to as ‘The jovial and innocent amusements’ now seem nothing
more than old superstitions and proverbs.

“On January Sixth, Ninth, and Twenty-Five,
The work you take in hand will surelythrive”
(Ladies Diary, 1730, p. 3)
Above is an example of the superstitions published in the Irish version of the Ladies Diary,
naming lucky days during the month. It also however informed on the significance of
certain days, like that of January 6th, the Christening of Jesus Christ. It went on to explain,
“It is also called corruptly to Christen a Child and to go to a Christening
whereas the right expression ought to be to go to a Christi Aning and to
Christi An a Child, which every midwife or any other person, in case of
evident approaching Death, has not only the Power, but ought to do
this”(Ladies Diary, 1730, p.3).

By 1789 this yearly publication had become the Lady’s Almanac and was completely
changed in format. It now took the form of those mathematical problems, conundrums
and braintwisters talked about in the similar development of John Tipper’s ‘almanack’,
suggesting that this Irish publication was based directly or indirectly on it. Priority was

now given to mathematical problems and in 1796, it credited its writer as Mark Morton,

Mathematician of Golden Lane, Dublin. This was in keeping with John Tipper who was
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also a mathematician. Fig 6 shows the complexity of the problems that occupied the mind
of the bourgeois lady and the level of her mathematical skills in the eighteenth century. The
publication was becoming more interactive with its readers as solutions for the problems
were invited and published in the next year’s issue. A wide distribution is also indicated
with responses from readers mentioning addresses like Dungannon, Newtownards and
Mullingar. The essence of the first Ladies Diary 1730 was still present in the table of useful
dates entitled a ‘Brief Chronology of Memorable Things’(fig 7). It also published useful
information like timetables and prices for carriages (fig 7) and the postage rates for the
country.

However by 1846 it had become Lady’s and Farmers Almanack (fig 8) as it now
included a list of the fairs of Ireland and by 1866 had changed again to Lady’s, Farmers
and Mathematical Almanack , its cover page boasting the contents of ‘a correct calendar
and timetable, the Fairs Of Ireland, the Sovereigns of Europe etc.’and also ‘a collection of
charades, enigmas and rebuses’. This was now printed and published by Pardon Brothers,
23 Bachelor’s Walk with the price of nine pence.

The 1866 edition included the dates of the eclipses of the Sun and Moon for that year,
chronological cycles, law terms, names of the Sovereigns of Europe with the their birthday
and coronation dates, a table to calculate servant’s wages and ‘Hershell’s Weather Table’
being,

“Constructed upon the philosophical consideration of the attraction of the
sun and Moon, in their several positions respecting the Earth and confirmed
in the experience of many years actual observation, will without trouble
suggest to the observer what kind of weather will most probably follow the
Moon’s entrance into any of her quarters, and that so near the truth, that in
very few instances will it be found to fail.”
(Lady’s, Farmer’s and Mathematical Almanack, 1866,p.18)
Writers probably thought this would be of great use to farmers who had recently been taken
in under the readership. It also worth noting that 1846, the year ‘farmer’ was introduced to

the title coincided with the Famine in Ireland marking the increased concern in predicting

the weather. By 1866 women had begun to contribute to the publication, as this edition
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Fig8 Cover page of The

Lady’s and Farmer’s Almanack, 1846
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includes an address to readers about the loss of ‘our correspondent, the gifted and
accomplished Miss Mary Fitzpatrick’. The last record of this publication was 1872 (fig 9).

It was not until 1890 that a magazine came along solely dedicated to women’s interests. It
was a wonderful magazine called Lady of the House and was published by Wilson,
Hartnell and Co. of the Commercial Buildings, Dublin. Of superb quality, both in
illustration and text, it referred to itself as a ladies’ journal automatically projecting itself at
the higher level in Irish society. It began as a quarterly, appearing at the start of each
season, but due to such popularity it became a monthly only two issues later. Its first
address to readers indicates the huge need for a magazine for Irish ladies and suggests that
this may be the first publication of its kind in Ireland.

*“This Journal distinctly fills a long-felt want and fills it well. The want has

long been felt of a high-class Irish Journal solely devoted to Fashion, the

Beautifying of the Home and Person, Scientific cookery, the Toilet, the

wants and Amusements of Children, the Gardening and Conservatory, and

the Hundred-and -One matters which interest educated women. This want

we repeat, has long been felt but has not hitherto been filled except by the

English ladies Journals which enjoy an immense circulation in this

country.” (Vol.1 no.1, 1890, p.3).
This was a most surprising venture in that the journal seems to have been available free of
charge as, “ twenty thousand copies will be distributed gratuitously. The costliness of such
an undertaking must be apparent to everyone. Notwithstanding this, the Proprietors do not
seek the Subscription of the reading public” (Vol.1 no.1, 1890, p.3). However the fact
that 16 pages of editorial were balanced with 17 pages of advertising at the back of the
journal may provide an answer for this.

The magazine did its utmost to present a very high quality, with priority given to fashion
and the illustration of the fashion plates. Its fashion editor promised faithfully to cover the
Paris fashions every season with descriptions of the new gowns, hats and mantles.
However it does not include do-it-yourself patterns but rather the names of reputable

dressmakers and fabric shops, also included in the advertising pages. The editorial often

endorsed the advertising, an example being with the London Fashion correspondent
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Fig9 Cover page of The Lady’s, Farmer’s and Mathematical Almanack, 1872
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advocating the use of the ‘Invigorator Corset’ to prevent round shoulders and stooping.
The ‘Invigorator Corset’ was advertised later in the magazine.

A most interesting and widely topical article appeared in the first issue (1890) entitled
“Tightlacing’ in which a writer notes the horror of Western Women to the custom in China
of footbinding for women, remarking ‘how they shrink in horror from such mutilation’ but
how she would like to bring to their attention a contradiction in terms. She continues to
discuss the Western ideal of female beauty which involves the contracting of the most vital
organs in order to produce what is termed a slender waist. She points out the similarities in
these customs; that in order to attain the desired dimensions the Western female is put into
training from early childhood, very much in the way that Chinese ladies are treated in
regard to their feet, and how both use the same excuse that the only hope of perfect success
s to begin while the bones are soft enough to be easily moulded and how by the time a girl
has reached womanhood her waist is often four to five inches smaller than nature intended.

A high quality tone is maintained throughout the magazine. A social section provides
hints on etiquette and how to host a successful dinner party. When domestic issues are
mentioned it is only how the domestic appearance of a woman’s house can improve her
status in society. The feature ‘How to make home pretty’ includes what colours to paint
the drawing room, but in a very instructive tone, as the editor says “the scheme of
colouring should be grey and yellow, the furniture of unpolished wood, stained grey and
upholstered in tan coloured suede.” And how happiness can be achieved when “her
husband or children exclaim with delight when they are allowed to enter, and her friends
anxiously enquire when they make their calls ‘How did you do it?”(Vol.1 no.1, 1890,p.4)

The beauty section called ‘Our Toilet Club’ begins with the statement ‘every woman
desires to be beautiful’ and continues with tips and suggestions as to how this beauty can
be achieved. A bigger bust, it pronounced, can be achieved by “rubbing with the hand
night and morning quite across the chest” and also “that black grapes, raisins, stout and

milk all tend to increase the bust and give firmness to the flesh” (Vol.1 no.1, 1890, p.4).
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Undoubtedly it is not aimed at the average woman when it suggests that “As much sleep as
possible must be snatched during the daytime or wrinkles and a muddled complexion must
follow as an inevitable result.”

The magazine continued with more or less the same format for the next thirty years, with
advertising becoming more widespread throughout the editorial. An increasing number of
articles on noted Irish women particularly writers were featured, suggesting that the new
ideal of femininity was increasingly becoming measured in terms of 'success' in the
working field.

The journal was drastically transformed in 1927, to become the Irish Sketch. (fig 10).
Unfortunately it lost its position as a ladies journal to become a ‘society periodical’ which
was aimed at men as well as women. Ladies were still catered for by one page of fashion
and the continuation of ‘The Vanity Box’ as a small beauty section but its other features
included motor matters, sports like golfing and horseracing and a heavy emphasis was
placed on photographic features of social functions. Its featuring of high society, mainly
the Dublin social arena may have alienated its readership throughout the rest of the country.
However despite our disappointment that it departed from that of a womanis magazine,
Irish Sketch later to become Irish Tatler and Sketch in 1931 enjoyed great success and
continued as ‘Ireland’s Premier Society Periodical until 1979. It also faced competion from
the Irish Bystander and Illustrated News established in 1902 and Social and Personal
(1949-71) which was published monthly by Social and Personal Publications, 12
Parliament Street, Dublin and described as ‘Ireland’s Gayest Society Magazine.

The 1930’s saw the beginnings of the cheaper women’s weekly magazine in Ireland.
Perhaps Irish publishers after observing the success of the British weeklies in Ireland,
began to take advantage of this lucrative market. It also occurred at a time when
Ireland(Eire constituting twenty-six counties) had recently achieved independance and
could possibly have been the result of the economic war with Britain in the 1930’s which

actively discouraged the purchase of British products.
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in “ The Queen was in the Parlour,’ a W. & F. Picture, showing in the Metropole, Horse
Show Week.

Fig 10 Cover page of Irish Sketch, March 1927
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One of the first of these magazines to appear was Woman’s Mirror in 1932, costing two
pence bearing the selling caption ‘The Irish Woman’s Very Own Weekly’ (fig 11). No
record of its publisher could be found but it offered the address of 12 Upper Liffey Street,
Dublin to its readers. Again its address from the editor mentions the need for an Irish
weekly and suggests that this maybe the first, “To have a little weekly all of our very own
in Ireland, is something I am sure thousands of womenfolk have longed for many times
and here it is at last” (Vol.1 no.1, 1932, p.2).

Unlike the high quality and elitist Lady of the House, Woman’s Mirror immediately
adopts a more ‘homesy’ and intimate tone.

“Though we may not clasp each other’s hands or flash a smile of friendly

greeting, we can, through the pages of “‘Woman’s Mirror’, meet each week

to talk about all the things that are so near to every woman'’s heart, from

gossip to gardening, from frocks to films, from cushions to cookery, and

many other things, not forgetting Vanity Fair and family care”

(Vol.1 no.1, 1932, p.2).

Although more or less similar matters are dealt with in Lady of the House, it is the way that
they are dealt with that differs immensely. In Woman’s Mirror fashion is presented in a
purely practical way, with suggestions given how to adapt last years clothes for the new
season. The fashion section ‘Lets talk about Dress’ is just that with a gossipy, story-telling
style by fashion contributor M’dlle Yvonne (fig 12). ‘Little Home Corner’ by Vera Martin
with practical guides on how to ‘economise the coal’ and ‘take grease spots out of carpets’
highlights the domestic nature of the magazine.

In the same year, July 9, 1932 the magazine announced the arrival in a back page
advertisement of Model Housekeeping magazine at three pence published by Grafton
Publications. With 76 pages in superb four-colour, it was described as ‘beautifully printed
on art paper throughout and lavishly illustrated by photographic reproductions’ and was
proclaimed as ‘Ireland’s National Women’s Magazine’.

Another competitor to Woman’s Mirror arrived four years later with Woman's Life in

1936, sharing the same price and claiming its place as the ‘Irish Home Weekly’ (fig 13). It
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The Irish Woman's Very Own Weekly.

VUM /

X
{3 RN
'*ﬁl 281}:_.‘193;}13\
15, JuL, 1632
O )/
&
¥ O -
v )
L I PA
14. JUL. 1932 !
_Q& oo 0 ;

GRIPPING ROMANCE AND MYSTERY SERIAL.

MARJORIE’S MARRIAGE.
LONG OPENING INSTALMENT IN THIS ISSUE.

i

A IR S A Ny T

Fig 11 Cover page of Woman’s Mirror, May 28th 1932
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May 28, 1932.
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o ES do.” A bang on the ddor
i of my flat and a despondent
‘atricia appeared. 1 looked
up in  amazement, Voila!!'! what
is here, a whirlwind 2 I quericd
The peace of n quict Saturday
afternoon’s work was shattered. My
friend Patricia looked at  me
appealingly. “Yes do Yvonne,"
she repeated. . . But do what,"
1 exclaimed. “ Well, let’s talk
about dress.” She slumped down
dolefully in a chair and looked at me.
“Tell me, Yvonne, what is the
matter with me, I have on a perfectly
new rig and 1 feel dowdy, wes,
positively dowdy and I am due to
have tea with Tibs, you know Tibs
Foster, you saw me with him last
week at the theatre.  She blushed
adorably, "and I do want to fecl
smart and now. .. oh.... Tell me,
Yvonne, why is it you always look
so different to me or any of the girls
know.. You buy most of your
wardrobe in Dublin, and yet yvou have
Paris stamped all over you, cven the
girls in the officc wonder how you
do it. DBe a sport Yvonne, tell me
how you do it and I'll bless you for
ever and ever amen.
[ laughed merrily at Patricia,
“Why -my petite one, that is
exactly what [ am going to do, tell
you and many others how 1 do it.
Now that the shillings have to be
counterd carefully, we must be wisc
in the purchasc of our clothes and
Woman's Mirror bas  commiss-
ioned me specially to talk to you
and to show you how you‘can acquire
the chic of Paris when the actual

LET'S TALK ABOUT DRE

By M'DLLE YVONNE

Parisian fashions are far too expensive
fur the ordinary girl here in Dublin
or clsewhere.” " Impossible,””
interrupted Patricia grumblingly, “you
are Parisian and design and change
your things in a fascinating manner,
but we. ... we couldn't do i

0 la. the doubting one. .. very
well then, I see I must leave my
article and begin with you...”

" Yvonne, you perfeet dear, will
you really ! """ A breathless Patricia
hurled arms about me in a strangled
embrace. 1 disentangled myself
langhingly, ' foolish  Patricia, be
good."”

ow let me look at you, we must
see what is the matter—stand near
the window, Ah, yes, you are dressed
exactly like hundreds of others in
the city, in the train, bus, tram and
en promenade, no distinctive touch
You are wearing drab colour {mixture
of mustardd Lbrown and orange), finc
tweed tailored coal and skirt, nigger
brown cojirt shoed({I would prefer beige
coloured  shoes), oak coloured silk
stockings, correct, light weight orange
felt bat, silver fox fur, yellow coeskin
gloves and brown zip pouchette.
Under the coat, white blouse and
orange patierned  square of ninon
as tie, string of brown beads as
necklace. Tlm. . . . very, very correct
in 50 far as the clothes go and a goed
foundation for a chic cnsemble, but
my {riend, you are not wearing
them correctly and  therefore vou

fecl dowdy.” " And look it,” retorted
Patricia.

** Well, we must remedy the defects
and begin with the hat. It is one
of hundreds of the same model sold
in the shops and you wear it merely
1 a head eovering. . .. now look
it the mirror and sce what I do. The
light summer weight felt hat with
the narrow plinble brim must be
pulled  well forward on  the right,
side of the head towards the right
eye.  Paris has decreed this and the
¢mall straw hat must also be worn
at this angle. . . . sec, like this, . . now
lpok in the mirror. 3

“ Why,” said Patricia, it Jooks
a different hat."”.... 2 i

* Qui Mignonne, it is now a hatf
and noc a hair cover. This style is
equally becoming to the bobbed or
shingled head.”. .. : RN

* Oh, go on, do please, ¥Yvonne ! ! 1
What else 15 wrong with me?

* Your fur, a very nice fur undoubt-
edly, bnt whether an éxpensive skin
or a good imitation, it will not do as
you wear it, now that your bat is
correci, (he fur must not hang in 3
tired fashion hiding your shoulders’
with the ends dangling wntidily in
front. You must take 1t off, push it
well under the chin and tie it at the
tgeh, so. . it is gquite long enough,
now see it for vourself in the mirror.”

* Heavens ' ! eried an enchanted
Patricia, "“why 1 am positively
beavtiful * 1!t  “Oh no, “you are
now wearing vour hat and  fur
correctly and that makes all the
difference. Now you are rcady to:
mest the good Tibs and enjoy vour
‘ Five O'Clock,’ kut you must also
lnok smart in the lounge of the Café.
[ suggest yon remove fur and possibly
jacket{too, it will be rathker warm
having’ tea . .. d

Fig 12 Fashion section from Woman's Mirror, May 28th 1932, p.23
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WOMAN'S LIFE, JULY 4th, 1936.

o Guwat Finot Jssue Offer: You choice of a Pattown Fuee!

. WomA

[ 1)
®
[ ] :_
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@
. ‘,.
"The ,*“Baby”’
- SWAGGER
® IS HERE!
and McCall’s
Pattern for it
°® - See Inside

Fig 13 Cover page of Woman’s Life, July 4th 1936
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took basically the same format as Women’s Mirror, providing its tips for the domestic in
the ‘Household Question Box’. Unlike Lady of the House its homecare section ‘On
making a Home’ warns women that “A home is not a museum. When a home becomes a
fetish it is no longer a home. The world has all the museums it needs”’(Vol.1 no.1, 1936,
p-24).

The 1950’s saw the emergence of a major publishing company in Ireland. The Creation
Group launched by Hugh Mc Laughlin, with premises in Grafton Street , Dublin was to
become a major player in the industry, owning most of Ireland’s women’s magazines until
its collapse in 1975.

One of its more upmarket magazines was Creation, a remarkably presented magazine at
the costly price of two shillings (fig 14). It provided a huge insight into the world of Irish
fashion alongside that on the international scene. Designs by Sybil Connolly were shown
alongside her ‘fellow designer’ Christian Dior of Paris. It came at a time when the Irish
Fashion industry was flourishing. Its first issue was printed in 1956 with this address,

“The emergence of Ireland to occupy a position in world fashions with
Paris, London and New York is a surprising achievement and it is one of
the most encouraging examples of what can be done by Irish people with
self-reliance and abi